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An integrative model of emotional intelligence development 
of the Chinese secondary language personality 

in the context of modern management
Abstract
The formation of skill of understanding the interlocutor’s emotions and correcting one’s own emotions with 
regard to a specific communication situation, the development of adaptive abilities of the individual through 
emotional interaction with others, as well as the ability to predict the resulting failures in various types of 
social activity, should be considered as mandatory conditions for ensuring the success of communication.
To study a peculiar aspect of emotional intelligence formation, a research task was set: taking into account 
the ethno-psychological and cultural characteristics of the Chinese audience, to use the phenomenon of 
«double alienation» in order to create a role-playing situation that allows one to communicate from another 
person, removing the protective psycho-emotional mechanisms of the Chinese language personality; in 
other words, realizing a «compulsion to double alienation». An important place here is also given to a 
multi-level emotional and communicative reflection, directed both externally and internally. 
The hypothesis of the study is to investigate the possibility of using emotional intelligence by native Chinese 
speakers. At the centre of our task was the choice of certain forms of work and the construction of the 
educational process in a way that would contribute to the development of emotional intelligence of the 
secondary language personality of Chinese students. In order to prove or refute the research hypothesis 
put forward by us, we conducted a formative experiment that allowed us to test the methodological 
innovation and evaluate its impact on the parameter under study. 
The following interactive methods for developing emotional intelligence were chosen for the experiment: 
psychological role-playing game-discussion using the «Six Thinking Hats» technique developed by the 
famous British researcher Edward de Bono as a system for organizing thinking and describing tools for 
structuring group discussion. The technique helps to develop the emotional intelligence of a manager of a 
modern company with international activities and improve interaction in multinational project teams.
Our experiment showed a non-random connection between the inclusion of a new method of «forcing to 
double alienation», which takes into account the ethno-psychological characteristics of participants, and 
the resulting effectiveness, which allowed us to choose it as the optimal one for the effective forming of the 
emotional intelligence of a secondary Chinese language personality.
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Інтегративна модель розвитку емоційного інтелекту китайської вторинної мовної особистості 
в контексті сучасного менеджменту
Анотація
Актуальність даного дослідження обумовлена тим, що в останні роки на стику гуманітарних і 
природничих наук значно зріс інтерес до проблеми емоційного інтелекту. 
Нами було поставлено наступне завдання: враховуючи етнопсихологічні та культурні особливості 
китайської аудиторії, використовувати феномен «подвійного відчуження» з метою створення рольової 
ситуації, що дозволяє спілкуватися з іншою людиною, знімаючи захисні психоемоційні механізми 
китайської мовної особистості; іншими словами, здійснюючи «примус до подвійного відчуження». 
Важливе місце тут відводиться також багаторівневій емоційно-комунікативній рефлексії, спрямованій як 
назовні, так і всередину. Техніка дозволяє розвинути емоційний інтелект менеджера сучасної компанії з 
міжнародною діяльністю та поліпшити взаємодію в багатонаціональних проектних командах.
Для експерименту були обрані такі інтерактивні методи розвитку емоційного інтелекту: психологічна 
рольова гра-дискусія з використанням технології «Шість капелюхів мислення», що була розроблена 
відомим британським дослідником психології та медицини Едвардом де Боно в якості системи 
організації мислення й опису інструментів структурування групової дискусії.
Наш експеримент показав невипадковий зв’язок між запровадженням нового методу «примусу 
до подвійного відчуження», що враховує етнопсихологічні особливості учасників, й отриманою 
ефективністю, що дозволило нам вибрати його в якості оптимального для ефективного формування 
емоційного інтелекту китайської вторинної мовної особистості в процесі реалізації міжособистісної 
комунікації.
Ключовi слова: інтегративна модель; інтелект; розвиток; китайська мова; менеджмент.
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Интегративная модель развития эмоционального интеллекта китайской вторичной языковой 
личности в контексте современного менеджмента
Аннотация
Актуальность данного исследования обусловлена тем, что в последние годы на стыке гуманитарных 
и естественных наук значительно возрос интерес к проблеме эмоционального интеллекта. 
Нами была поставлена следующая задача: учитывая этнопсихологические и культурные особенности 
китайской аудитории, использовать феномен «двойного отчуждения» с целью создания ролевой 
ситуации, позволяющей общаться с другим человеком, снимая защитные психоэмоциональные 
механизмы китайской языковой личности; иными словами, осуществляя «принуждение к двойному 
отчуждению». Важное место в этом процессе отводится также многоуровневой эмоционально-
коммуникативной рефлексии, направленной как вовне, так и вовнутрь. Техника позволяет развить 
эмоциональный интеллект менеджера современной компании с международной деятельностью и 
улучшить взаимодействие в многонациональных проектных командах. 
Для эксперимента были выбраны следующие интерактивные методы развития эмоционального 
интеллекта: психологическая ролевая игра-дискуссия с использованием технологии «Шесть шляп 
мышления», разработанной известным британским исследователем психологии и медицины 
Эдвардом де Боно в качестве системы организации мышления и описания инструментов 
структурирования групповой дискуссии.
Наш эксперимент показал неслучайную связь между включением нового метода «принуждения к 
двойному отчуждению», учитывающего этнопсихологические особенности участников, и полученной 
эффективностью, которая позволила нам выбрать его в качестве оптимального для эффективного 
формирования эмоционального интеллекта китайской вторичной языковой личности в процессе 
реализации межличностной коммуникации.
Ключевые слова: интегративная модель; интеллект; развитие; китайский язык; менеджмент.
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1. Introduction
In the period of antiquity that the emotional sphere is considered as a special part of men-

tal life, the relationship between the affective and cognitive spheres is emphasized, and it was 
believed that emotions had a negative impact on the learning and working process. Thus, rep-
resentatives of stoicism, emphasizing the primacy of dispassionate thinking and attitude to 
rea lity, considered the manifestation of emotions an obstacle to the way of learning the Truth. 
 Later, René Descartes said that emotions interfere with rational thinking and should be regu-
lated by reason. In Eastern culture, it is worth noting the influence of Confucianism (Confucius, 
551 BC-479 BC) on all aspects of the development of Chinese civilization, since it formed and 
preserved the system of principles of traditional ethical and moral education and behavior for 
the next thousands years. One of the main requirements of Confucianism is to be smart and not 
demonstrate your own emotions, but to be dignified and calm in all situations. And in our time 
Mianzi ( , miàn zi), or the concept of «face», as an ethno-psychological phenomenon which 
singles out the feeling of shame among the best qualities of the subject, is a determining factor 
in the communicative behavior of Chinese which influences their learning and working commu-
nication and behavior in general. 

2. Brief Literature Review
The foundations of the study of emotional intelligence were laid by the German philosopher 

and psychologist the work «Psychologie des emotionalen Denkens» (H. Maier, 1908, 2011), which 
classifies the types of individuals and describes in detail the essential and characteristics. Thus, 
the author, along with the logical allocates an emotional or affective thinking. Since 1990, a mo-
del of emotional intelligence by Mayer and Salovey presented in their authoritative works, has be-
come classics in the field (J. D. Mayer & Salovey, 1993). Further, Mayer, Salovey and Caruso de-
veloped a test for measuring emotional intelligence, the Russian adaptation of which has been 
given by Sergienko and Vetrova (2009).

Emotional intelligence is often associated with social intelligence, and it is believed that the 
idea of the former grew during the development of the latter. Emotional intelligence is consi-
dered as a substructure of social intelligence, which includes the ability to observe one’s own 
emotions and those of other people, distinguish them, and use this information to control thin-
king and actions (Mayer et al., 2001; Lyusin, 2004; Savenkov, 2006; Benecke, 2008). This is ex-
plained by the fact that in social interactions a significant place is given to emotional expe riences 
and feelings, which need to be regulated, translating them to a conscious level ( Moreno, 2008; 
Speshnev, 2014; Maqbool et al., 2017). Thus, the concepts of social and emotional intelligence 
are closely related to each other (Goleman, 2005; Gross, 2014). This is confirmed in the wri-
tings of DeVries and Davidson that «all emotions are social constructions» and D. J.  Holman 
that «our social interactions are the engine of our emotions» (cit. by Baturin & Matveeva, 2009). 
R. Trapp (2019) from Forbes analyses the situation with research of emotional intelligence (EQ) 
for management and its recognition in business environment of today. Professor D. J. Holman in 
his works regarding emotional intelligence and management considers that affective and intel-
lectual processes are a unity, but they are not fixed and permanent. And the most essential for 
the entire psychological development of the child is just a change in the relationship between 
affect and intelligence (Vygotsky, 1967, 2006). L. Zifchak (2019) points out that many children, 
who have not previously shown high enough results in intellectual tests, but demonstrated good 
grades of emotional and social development, were quite successful in the future adult life. In-
tellectually gifted children, on the contrary, may have communication difficulties, lack of inte-
rest in activities unrelated to intellectual work, and poor development of emotional intelligence 
(Savenkov, 2006). 

The issues of EQ and its measuring are also the subject of study in the works by Hendricks 
et al. (1969), Kihlstrom and Cantor (2000). Müller-Lobeck (2019), Scarcella (2019).

3. Materials and Methods
The research material was the texts of works by Chinese students studying Russian at Univer-

sity. The theoretical and methodological basis of the research is based on works in the field of lan-
guage personality research.

The comparative method was used as the main research method. Semantic, contextual, and 
descriptive analysis methods were used to study language facts at various levels.
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4. Results 
There is a lot of debate about whether success depends on the level of emotional intelligence. 

The answer to this question is already partially given by the description of the four components 
of EQ. It is time to continue to understand this in more detail.

Therefore, EQ serves as the foundation for key competencies that are necessary for suc-
cess. For example, the ability to manage your emotions increases awareness, initiative, proac-
tivity, flexibility, and self-confidence. It allows us to act effectively in difficult situations, withstand 
stress, and stay calm and focused. In other words, a high level of EQ helps us resist adverse 
events. By controlling our feelings, we can understand facts more easily, faster, and more ef-
fectively. Is it possible to see the bottom, calculate the depth, and see the pitfalls when the sea 
is rough? No. This requires absolute calm. It is the same in business. For an adequate assess-
ment of the situation and decision-making, it is extremely necessary to have inner peace. The 
 inability to control and manage their emotions mainly leads to the adoption of superficial solu-
tions (OR Briefings by Oxford Review, 2019). 

This means that emotional competence allows you to be yourself, confident and more deter-
mined. Free yourself from the negative influence of others and take responsibility for your life. 
By developing EQ, we learn the secrets of our subconscious. This gives us the opportunity to 
achieve 100% results with the least effort and time. The advantages that a person derives from 
having a high level of emotional intelligence have been determined. Now let us look at the im-
pact of emotional maturity on management work. There are different studies available regar ding 
measurement emotional and intellectual quotients. The effectiveness of personal and business 
achievement much more depends from EQ than it was believed previously (see, for example, 
a study by Sh. Marwaha, 2015).

In the methodology of learning foreign languages, emotional intelligence is a certain psycho-
logical and pedagogical phenomenon that largely depends on the ethno-psychological features 
of the primary language personality, as well as on cultural differences in understanding and ma-
naging emotions.

From our point of view, the most productive methods of developing emotional intelligence of 
a secondary language personality are games and group discussions, which involve the forma-
tion and development of verbal and perceptual abilities, as well as stereotypes of emotional be-
haviour in certain socio-cultural situations. On the one hand, in our research, we combine these 
two interactive methods of teaching a foreign language, due to the fact that this, in our opinion, 
most productively allows us to take into account the specificity of recognition and manifestations 
of cultural differences in the expression of emotions in students from China. 

It seems to us that the term «alexithymia», which literally means «lack of words to describe 
feelings», most accurately describes the contradictions that arise in a foreign language lear ner 
between the «genetic» ethno-emotional intelligence and the emerging emotional intelligence of 
a secondary language personality. In particular, modern psychology and psychiatry associate 
this phenomenon with laterization of brain functions, especially noting the functional activity of 
the right hemisphere in representatives of Eastern cultures and considering «alexithymia as a 
personality trait due to neurophysiological mechanisms». 

At a certain stage of learning in the Chinese secondary language personality, linguistic alexi-
thymia is caused by the lack of formation of foreign language lexical competence, and cultu-
ral alexithymia results from historical and cultural prohibitions on the expression of feelings. The 
determinants of LCA of Chinese students are not only due to socio - cultural factors, they have 
 ethno-psychological and neurophysiological justifications related to the functional asymmetry of 
the brain hemispheres (Chinese culture is referred to as the right-hemisphere type of thinking). 
«It is shown that the perception of emotional signals is controlled by the right hemisphere. It is 
also responsible for generating emotional expression and its perception. Activation of the right 
hemisphere is accompanied by a deterioration in mood, an increase in signs of neuroticism, de-
pression, and psychoticism». 

Based on all the above, it can be argued that the use of these interactive teaching methods al-
lows us to take into account not only the ethno-psychological and cultural characteristics of the 
Chinese audience, but also relies on certain psychophysiological features of perception and ex-
perience of emotional stimuli. 

The purpose of our research is to develop an algorithm for forming emotional behaviour 
stereo types. In developing this problem, we used the linguo-psycho-dramaturgical method of 
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French linguists B. and M. Dufault, who introduced the term «double alienation» into the modern 
methodology of learning foreign languages, which is created when learning a foreign language 
(1. a non-native language; 2. an educational, artificial situation) (cit. by Moreno, 2008). We believe 
that training based on discussion, during which topical issues are discussed and opposing opi-
nions are expressed, is as close as possible to real communication situations. However, it should 
be borne in mind that the main type of personality of the Chinese is allocentric, focusing on the 
opinion and behaviour of the environment and avoiding confrontation. Therefore, given the intro-
version and formed emotional intelligence of the Chinese language personality, the «Six Thinking 
Hats» technique by de Bono (1985) allows one to adjust the LCA, giving participants the opportu-
nity to demonstrate feelings and emotions, the ability to build communication based on the emo-
tional state of the interlocutor on behalf of the mask. It should also be noted that Bono’s technique 
is focused on right-brain thinking (associative memory, visual perception, colour, role-playing, 
emotions) and does not create a conflict of cognitive styles.

The hypothesis of the study is to investigate the possibility of using emotional intelligence by 
native Chinese speakers. If the hypothesis is confirmed, we will consider it a successful use of 
emotional intelligence, and if it is refuted, it will be considered unsuccessful.

At the centre of our tasks was the choice of certain forms of work and the construction of the 
educational process in a way that would contribute to the development of emotional intelligence of 
the secondary language personality of Chinese students. In order to prove or refute the research 
hypothesis put forward by us, we conducted a formative experiment that allowed us to test the 
methodological innovation and evaluate its impact on the parameter under study. 

Russian as a foreign language faculty, trainees of the PRC (4 months), studying Russian (le-
vel B1-B2). In the experimental group (12 people), an integrative model of the development 
of emotional intelligence of the Chinese secondary language personality was tested. All stu-
dents studied at the Pushkin State Russian Language Institute for the period 2016-2018, the le-
vel of study - master’s degree, at the faculty of foreign citizens. During the entire training pe riod, 
classes were held where students were offered training tasks for modelling communicative si-
tuations, aimed at developing the skills necessary to participate in a discussion using the Bono 
method. Fluency in special language formulas - clichés that formalize oral statements, allowed 
students to further discuss logically, compare arguments and facts, formulate and express their 
point of view on a particular issue. It should be noted that this technique also takes into account 
the ethno-psychological features of the Chinese, because «the pattern, cliché, formula, stan-
dard, framework, once and for all accepted rule is a certain standard for behaviour and even 
creativity» (Speshnev, 2014). 

The facilitator presents the problem and divides the participants into microgroups. The micro-
groups discuss the problem and determine their point of view on it. A representative is selected 
from each group to reflect and defend the microgroups’s position in front of other participants. 
Each of the groups, in turn, works in a certain role position:

Innovators:
• «green hat» (present their project, their idea to the other members of the working group); pes-

simists - «black hat» (highlight all the negative, ill-conceived, unaccounted for moments of the 
presented idea);

• optimists - «yellow hat» (highlight all the positive, profitable, positive aspects of the presented 
idea); 

• experts - «blue hat» (summarize and analyze the information received, evaluate the work of each 
creative group in terms of the goal set for this group on a 10-point scale, justify their opinion). 
It should be especially noted that all participants are invited to work under the «white hat» in 

advance - to think about the topic of future discussion, to collect all the necessary information, 
data, and facts. The technology itself provides four stages - four rounds (according to the num-
ber of creative groups created). At each stage, a separate creative group is invited to work in a 
different role positions: first, in the role of innovators, then in the role of pessimistic, then opti-
mistic, then experts. An important point is the opportunity presented to all participants to ex-
press their emotions and feelings (i.e. to be under the brim of the «red hat») according to the 
role mask, which is a prerequisite. Compliance with the Protocol is the responsibility of the faci-
litator who conducts the session within the framework of this technology. Thus, the most difficult 
role - the role of the «blue hat» - is performed simultaneously by experts who are responsible 
for analyzing and summarizing emotional and evaluative information, and the facilitator, whose 
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functions include reacting to the participants’ dysfunctional behaviour and involving them in the 
discussion (Table 1).

In the course of work, students change roles, getting the opportunity to consider the problem 
from different points of view during one discussion, express and argue their opinion, taking  into 
account what other participants say. At the beginning of training, the teacher acts as a facilita-
tor, the main task of whom is to remove communication barriers. In the future, each of the partici-
pants gets the opportunity to manage the discussion. This technique promotes the development 
of emotional and communicative reflection skills. 

The final stage of the experiment was a discussion in the experimental and control groups 
using the Bono method. To evaluate the results of the experiment, the Charles Osgood (1952) 
scale of semantic differentials was used. This bipolar graded scale made it possible to under-
stand the differences in the assessment of one object by different subjects. When asked whe ther 
students had difficulty changing roles during the discussion of the subjects and choosing from 
-3 to 3, where -3 is «experienced great difficulties», and 3 is «experienced almost no difficulties», 

Table 1: 
Application of the Six Thinking Hats technique when conducting a discussion 
in the Russian-Chinese studying classes with foreign students  for starting, managing, 
and switching thinking when planning, discussing problems, and finding solutions

Source: Elaborated by the authors within the «Six Thinking Hats» technique by de Bono (1985)
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the  majority of participants in the control group (75%) noted an extreme degree of difficulty. In 
the experimental group, this indicator did not exceed 21%, which indicates the success of imple-
menting the method to develop emotional intelligence in Chinese students.

5. Conclusion
The main element of emotional intelligence is emotional self-awareness, i.e. self-understan-

ding. A person with a high degree of self-awareness accurately determines their feelings, as well 
as the cause of their occurrence. He is aware of how his emotions affect his own psychological 
state and the psychological state of people around him. Thanks to the developed self-awareness 
skill, we can objectively evaluate our strengths and growth zones. To see things as they really are, 
not as we want them to be. Treat yourself with humour, talk openly about your feelings, strive for 
development and calmly accept criticism. The ability to «hear» your feelings incredibly develops 
intuition. Which, in turn, helps us make better decisions. And choose a successful behaviour stra-
tegy. Including in difficult situations.

The consequence of self-awareness is self-control. Self-control means the ability to control 
your feelings. It helps us not only to curb our destructive emotions, but also to use them for the 
benefit of the cause. Thanks to self-control, even under adverse circumstances and under stress, 
a person remains calm and reasonable. Supports a realistic positive attitude, does not lose the 
sense of reality and lives in harmony with their values. Having a self, we are willing to take on diffi-
cult tasks, easily admit personal failures. Mistakes are perceived as vital lessons. And despite un-
derstanding our weaknesses, we still have a good opinion of ourselves. We are characterized by a 
high level of commitment. We choose to find ways that lead to the goal, instead of looking for rea-
sons why we cannot do something. Well, we perceive life changes as changes for the better.

Speaking of the third and fourth components of EQ, it should be noted that they relate to the 
ability of a person to manage relationships with others. Unlike the first two, which characterize the 
ability to manage yourself.

The main key components of successful interaction are empathy, the ability to understand the 
feelings and needs of others, and the ability to put oneself in the other person’s shoes. In princi-
ple, all that without which it is impossible to manage a relationship.

Thus, our formative experiment showed a non-random connection between the inclusion of a 
new method of «forcing to double alienation», which takes into account the ethno-psychological 
characteristics of participants, and the resulting effectiveness, which allowed us to choose it as 
the optimal one for the effectiveness of forming the emotional intelligence of a secondary Chinese 
language personality.
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