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Impact of digital economy on the digital habituses 
of the Russian population

Abstract. During the analysis of the results of digitalization, it becomes necessary to take the sociological 
component, along with statistical and financial ones, into account. Sociological index consists, first of all, in 
the understanding by the population of certain regions and countries of the processes and activities that are 
being held, the attitude to them and the readiness for the changes introduced by digital economy. This article 
provides data on the digital habituses of the population and their impact on the attitude to the development 
and implementation of digital technologies and the actions of the community within the framework of the 
current situation with digital technologies. It is shown in our research that about 25 percent of the population 
have habituses that do not explicitly or covertly support the development of new digital technologies. The 
influence of the habituses of the population on the attitude to the development and implementation of digital 
technologies, levels of digital literacy, protection of personal information, self-assessment of digital literacy 
and user level is determined.
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Вплив цифрової економіки на цифрові габітуси російського населення 
Анотація. У процесі аналізу результатів цифровізації необхідно та важливо, поряд зі статистичними та 
фінансовими показниками, враховувати й соціологічну складову, що полягає, насамперед, у розумінні 
населенням регіонів і країн заходів і процесів, що проводяться, їх ставленні й готовності до змін, 
привнесених цифровою економікою. У статті наводяться дані про «цифрові» габітуси населення та їх 
вплив на ставлення населення до розвитку та впровадження цифрових технологій та дії населення 
в рамках цифрових технологій. Показано, що понад 25% населення притаманні габітуси, які явно чи 
приховано не підтримують розвитку нових цифрових технологій. Визначено вплив габітусів населення 
на ставлення до розвитку й впровадження цифрових технологій, рівні цифрової грамотності, 
самозахисту особистої інформації, самооцінки цифрової грамотності, рівень користувача.
Ключові слова: цифровизація; цифрова економіка; ставлення; цифровий габітус; диспозиція; 
капітал; цифрова грамотність.
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Влияние цифровой экономики на цифровые габитусы российского населения
Аннотация. В процессе анализа результатов цифровизации необходимо и важно, наряду со 
статистическими и финансовыми показателями, учитывать и социологическую составляющую, 
заключающуюся, в первую очередь, в понимании населением регионов и стран проводимых 
мероприятий и процессов, их отношения и готовности к переменам, привнесенных цифровой 
экономикой. В статье приводятся данные о «цифровых» габитусах населения и их влиянии на 
отношение населения к развитию и внедрению цифровых технологий и действия населения в рамках 
цифровых технологий. Показано, что более 25% населения присущи габитусы, явно или скрыто не 
поддерживающие развитие новых цифровых технологий. Определено влияние габитусов населения 
на отношение к развитию и внедрению цифровых технологий, уровни цифровой грамотности, 
самозащиты личной информации, самооценки цифровой грамотности, пользовательский уровень. 
Ключевые слова: цифровизация; цифровая экономика; отношение; цифровой габитус; диспозиция; 
капитал; цифровая грамотность. 

1. Introduction
It is hard to imagine modern life without the attributes of the digital economy. The digitalization 

of society has acquired the multidisciplinary nature of scientific research, where theoretical and 
practical aspects are entangled. Along with other sciences, it is also studied by sociology, where 
are not such indicators as figures, incomes and economic effects come to the fore, but the rela-
tionships that are built between the participants of this process; their behavior and ethical compo-
nents; social risks and cultural transformation processes that digitalization causes are assessed; 
the role of human capital and digital literacy in the digital economy is investigated.

But against of what has already been studied, there are many unresolved or newly emerging 
problems related to the digital economy in particular and digitalization in general.

P. Bourdieu’s theory of social space is one of the progressive modern theories that allows us 
to identify new aspects of relationships between participants in ongoing socio-economic proces-
ses through the examination of them as the actors of social fields. The main element of this theo-
ry is habitus - a system of stable and transferable dispositions, structured entities predisposed to 
function as organized structures, and principles that generate and organize practices and ideas 
that can be objectively adapted to their purpose, but that do not imply a conscious focus on it and 
the indispensable conduction of the necessary operations to achieve the aim (Bourdieu, 1980). 
It is important to mention that the habitus is a value with a constant vector, although it consists of 
many aspect habituses that relate to the certain types of practices. One of these aspect habituses 
is the «digital» habitus, which affects the actions of a citizen who participates in the activities of the 
social field of the digital economy. Understanding the «digital» habits makes it possible to under-
stand the interaction of the individual with the attributes of the digital economy.

2. Brief Literature Review
The scientific community pays close attention to the issues of the interference, the impact of 

the consequences of the formation of personal qualities, which serve as the digital habituses, on 
the perception of the realities of the modern era, including scenarios for the development of the 
digital economy. Among the significant number of publications covering diverse aspects of the 
digital economy and characterizing the social aspects of the digitalization process, we have iden-
tified the following areas:
• Ethical problems and social risks of digitalization that affect human life. Scientists are concer-

ned that digitalization exerts strong pressure on public values, primarily on privacy, autonomy, se-
curity, human dignity, justice, balance of power (Royakkers et al., 2018), citizens’ health (Solomo-
nides & Mackey, 2018), exacerbation of socio-anthropological risks (Budanov & Aseeva, 2019).

• The transformation of culture is another course on our subject. The scientific community inves-
tigated the socio-cultural basis of the digital economy (Volokhova, 2020), identified the main trends 
in the innovative development of modern cultural institutions in the context of the digital economy 
(Arkhipova, 2018), the relationship between online and offline cultural environments (Fabris, 2020); 
changes in cultural policy caused by digital communications and digital media (Valtysson, 2020).
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• The examination of the role of human capital in the digital economy is one of the main 
directions in the study of the social aspects of digitalization. Scientific publications show 
that  human capital in the digital age is becoming increasingly important (Karthikeyan & 
 Pious, 2019) and recommend specific models in which human capital plays a major role in 
the digitalization of socio-economic life (Ukolova & Novikova, 2019). The scientific commu-
nity was offered the results of the applied research and identified practices, relationships 
( Kalmus & Opermann, 2020) and the main factors affecting the formation of human capital in 
the digital economy (Kuznetsova et al., 2020).

• The state of digital literacy of the population as a participant of the digitalization pro-
cess. Among the publications on this aspect there were allocated two main groups: works 
that have methodological orientation and works representing the results of applied re-
search. We find it necessary to highlight the publication of G. U. Soldatova among the works 
of the first group, where four types of digital competence are presented and described in 
details (Soldatova & Rasskazova, 2014). This classification - «informational and media com-
petence, communicative competence, technical competence, consumeral competence» - 
is now considered as the methodological basis for the development of applied research for 
determining the indexes and levels of digital literacy. We also categorized a publication de-
scribing the approach developed in April 2017 within the framework of the G20 summit for 
determining digital literacy based on the assessment of indicators (Chetty et al., 2020). This 
approach made it possible to unify and compare the level of digital literacy in different coun-
tries.
Among the works of the second group we highlighted the publication that provides the results 

of the analysis of digital literacy of people from sub-Saharan Africa and India made by a group of 
scientists from Norway, France, Germany, India and Australia (Radovanović et al., 2020). More-
over, the publication of T. Kote (2016), concerning respondents’ self-assessment of their digital 
literacy and a large-scale study devoted to the study of digital literacy among the population of a 
number of European countries (Ireland, Italy, Portugal, Serbia, Spain and the United Kingdom), 
the purpose of which is focused on digital literacy initiatives in an international context, descri-
bing European digital literacy initiatives, sharing experiences and promoting relevant practices 
(Coutol et al., 2018), also draws our interest.

Among the Russian publications dedicated to the study of digital literacy, we focused on works 
considering innovative approaches and new competencies in both business and education 
(Sheremetyeva et. al., 2020). The authors of another publication hold an opinion that technolo-
gies and other tools of the digital economy are becoming unique factors that generate the acce-
lerating effect of educational capital and ensure the use of various network effects for the forma-
tion of intellectual capital (Egina & Zemskova, 2020).

Development that is carried out by the authors of the article (Podgorny & Volokhova, 2020a) 
takes regional conditions and determination of the level of digital literacy of the population of the 
Kursk region into account.

As can be seen from the review, with the diversity of research areas and the presence of a 
signi ficant number of worthy scientific papers, the digital economy was not considered from 
the social space point of view. The analysis of the scientific study of habituses in other areas 
( Sapiro, 2004; Wacquant, 2011; Sizova et al., 2014; Shammas & Sandberg, 2015; Podgorny, 2016; 
 Chetyrova, 2017; Yarskaya-Smirnova & Zaitsev, 2017; Tartakovskaya & Vanke, 2019) shows that 
scientists and researchers are using both qualitative methods (case studies, focus groups, inter-
views, document analysis etc.) and quantitative methods (questionnaire surveys) in the present 
days to determine the habituses of certain groups of actors in social fields. They methodological-
ly reduce everything to the study of existing practices of the respondents, on the basis of which 
their habituses are being determined. Undoubtedly, the examination of accomplished practices 
can lead us to the definition of the habitus of the actor of the social field, but it is impossible to 
prove the probability of the representativeness of the results of such studies - habitus only «of-
fers» a variant of the realization of the necessary practice and findings about habitus based on it 
cannot be a guarantee of the definition of habitus.

3. Purpose and Tasks
The purpose of the study is to determine the digital habituses of the Russian population and 

their impact on the attitude to the process of digitalization.
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The stated purpose of the study allows us to set the following tasks:
1) to calculate the proportion of the orientation of the disposition groups (habituses) of the Rus-

sian population as a model basis for actions in the digital space;
2) to calculate the percentage of effective capitals of the Russian population as a possible instru-

ment of actions in the digital space;
3) to reveal the frequency and general characteristics of «digital» habituses;
4) to identify the influence of habituses on the attitude of the population to the development and 

implementation of digital technologies and the actions of the population in the field of digital 
technologies.

4. Research Methods and Data
The theoretical basis of the research is P. Bourdieu’s theory of social space. The methodo-

logy used in this study, drawn up on the basis of Bourdieu’s theory of social space by Profes-
sor B. B. Podgorny (2020), allows, without relying on current practices, to determine the di-
gital habituses of the population - aspect habituses that make a significant part of the gene-
ral habitus, that define possible practices of actors, consistent with digital transformation and 
the development of various forms of digital economy. 

The purpose of the developed method is to establish the characteristics of the habituses 
by combining the orientation of the main disposition of the actor and his effective capital. The 
basic disposition refers to the aptitude of an actor to a certain type of behavior in a particular 
situation with the mandatory use of one of the capitals. 

The author identified six main groups of dispositions (safekeeping, development, inf luence, 
management, fulfillment, distance) and eight main capitals (economic, cultural, social, sym-
bolic, human, administrative, political, physical). Nevertheless, each actor has an idea of the 
capital that is most effective for the realization of his actions within the framework of the above 
dispositions. 

The vector of the main disposition and the idea of effective capital is unchanged for the ac-
tor and are the basis of habitus. 

The correlation of effective capitals and the orientation of the main dispositions allowed us 
to identify 48 common habituses of the population, their general characteristics, and charac-
teristics related to digitalization or «digital habitus». 

The names of the habituses are assigned according to the Russian mentality, which may not 
always coincide in meaning with definitions in other cultures or countries. But the characteris-
tics of the habituses are quite understandable for other countries.

When determining the influence of habituses on the attitude of the population to digitaliza-
tion and its actions within the framework of digital technologies, we used the following gene-
ralized indicators:
• digital literacy index (Podgorny & Volokhova, 2021) - a summary assessment of the level of 

digital literacy by competencies introduced by Professor G. U. Soldatova.
• index of protection of personal information (Podgorny & Volokhova, 2020) - an indicator 

evaluating the actions taken to protect personal information in the digital environment.
• the index of the population’s self-assessment of their digital literacy is calculated on the ba-

sis of an estimation of actions of the respondents concerning various aspects of digitaliza-
tion on a ten-point scale;

• user level is an indicator that characterizes the population within the framework of the use of 
digital technologies (use of digital devices, making purchases of goods or services through 
the Internet, using digital technologies when making payments for goods and services, re-
ceiving public services using digital technologies).
The results were processed, analyzed and compared using the SPSS program (statistical 

tables and coherence tables). Since the main variables are nominal, the chi-squared index 
(with the level of statistical significance p = 0.05) and Kramer’s V were used to determine the 
probable dependencies.

The empirical basis of the article is a comprehensive sociological study «The attitude of 
the population to the digital economy», carried out by the authors of the article in December 
2020-February 2021 within the framework of the project «Russian Digital Economy as a social 
field» in 4 Russian regions - Kursk, Kaliningrad, Tambov, and Yaroslavl regions. The total 
sample reached 1,538 people.
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5. Results

5. 1. The proportion of the dispositional orientation of the Russian population as an 
actor of social space
More than 22% of respondents refer to the direction of the «preservation» dispositions, of which 

up to 50 percent may not explicitly or covertly support the development of new digital technolo-
gies. This also applies to half of the respondents of the direction of the «distancing» disposition. 
This group may include about a quarter of the representatives of the «management» and «execu-
tion» directions. In general, a negative attitude towards the digital economy is inherent in 18-20 
percent of the population. Detailed results are shown in Figure 1.

5.2. The proportion of effective capitals of the Russian population as an actor of 
social space
The proportion of effective capital shows which types of capital respondents consider the most 

important for themselves. Thus, almost 40% are ready to give preference to economic capital 
(money, goods, property, financial resources). Physical capital (health and working capacity as 
the main resource for the realization of planned actions) ranks second among the respondents’ 
responses and is more than 20%. Human (personal experience and knowledge), social (social ties 
and relationships) capitals are preferred by about 10%, which indicates a high level of empathy of 
this group of respondents. Detailed results are shown in Figure 2.

Figure 1: 
The proportion of the dispositions orientation of the Russian population

Source: Compiled by the authors

Figure 2: 
The proportion of effective capitals of the Russian population

Source: Compiled by the authors
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5.3. The main groups of «digital» habituses of the Russian population
 By calculating of the correlation of dispositions and capitals of the studied population alloca ted in 

the process of sociological research, we determined the frequency of 48 groups of habi tuses of the 
population. Table 1 shows the 5 largest of them, which together make up more than 1/3 of the total. 
Detailed data are presented in the database of the project «Russian digital  Economy as a social field».

The following table shows the characteristics of the digital aspect of the habituses mentioned 
above («digital habituses»).

The study of digital habits and their classification, presented in Tables 1 and Tables 2, makes it 
possible to state that the identification of dispositions and capitals and their correct arrangement 
are quite capable to establish interferences that contribute to the better development of modern 
trends in the digital economy in particular and the digitalization of society in general.

5.4. The influence of digital habits on the attitude of the population to the develop-
ment and implementation of digital technologies and indicators characterizing the 
actions of the population within the framework of digital technologies
To determine the influence of the digital habits of the population on the attitude to the imple-

mentation of the digital economy in modern life, we analyzed the coherence of the habituses of 
respondents and the following characteristics: attitude to the development and implementation of 
digital technologies, levels of digital literacy, protection of personal information, self-assessment 
of digital literacy and user level.

We have obtained the following results:
• Habitus affects the attitude of the population to the development and implementation of di-

gital technologies (p = 0; Chi-squared = 227.32; freedom degree = 194; Kramer’s V = 0.222). 
 Dependence is expressed in belonging to a certain group of the orientation of the habituses.

• The digital literacy index, which is 28.6 on a 100-point scale or 1.94 on a 5-point scale, also de-
pends on the habituses of the population (p = 0; Chi-squared = 307.91; freedom degree = 268; 
Kramer’s V = 0.224). Thus, a group with a very high level of digital literacy index is formed by ac-
tors that support the directions of «development» and «management», contributing to the for-
mation of a positive attitude to the process of digitalization. The group with a high level is also 
formed by actors with the above-mentioned directions of habituses and of actors of the «inf-
luence» direction. The majority of the group with a very low level of digital literacy index consists 
of representatives of the «conservation» and «distancing» directions.

Table 1: 
The largest groups of habituses among the Russian population

Source: Compiled by the authors

Table 2: 
Characteristics of the largest groups of digital habituses of the Russian population

Source: Compiled by the authors
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• Habituses influence the index of protection of personal information, which is 21 on a 100-point 
scale or 1.7 on a 5-point scale (p = 0; Chi-squared = 294.216; freedom degree = 256; Kramer’s 
V = 0.219). Despite the fact that most of the representatives of all directions of habitus are in-
cluded in groups with low and very low levels of index of protection of private information, there 
are representatives of the directions «development», «influence» and «management» in groups 
with an adequate level and above.

• The self-assessment index of the digital literacy of the population, which is 41.7 on a 100-point 
scale or 2.62 on a 5-point scale, also depends on the habituses and their directions (p = 0; 
Chi-squared = 374.216; freedom degree = 331; Kramer’s V = 0.25). At the same time, the pro-
portion of the habitus groups replicates the proportion of the personal information protection 
index with a slight uncertainty. The group with a very low and low level of self-esteem is formed 
by actors with the orientation on the «preservation» (44%), and «development» (47%) habitu-
ses. A high and very high level is formed by representatives of «development», «management», 
«fulfilment» habituses. The composition of the remaining levels is distributed evenly from repre-
sentatives of all directions.

• The dependence on the user level’s habituses, which is 22 on a 100-point scale or 1.65 on 
a 5-point scale, is also confirmed (p = 0; Chi-squared = 248,801; freedom degree = 213; 
 Kramer’s V = 0.2). At the same time, the composition of 80-85% of very low and low user le-
vels is formed by representatives of all directions of dispositions, and among the directions 
forming high and very high user levels, it is necessary to distinguish representatives of the 
directions of such dispositions as «distancing» and «influence».

6. Conclusion 
Analysis of the correlation of the orientation of the groups of dispositions (habituses) of the 

Russian population allowed us to establish that 18-20% percent of the Russian population have 
habituses that contribute to the formation of a negative attitude to the digital economy. 14% may 
have both positive and negative attitudes, depending on the existing conditions for the develop-
ment of the regional field in the context of digital economy, and the habituses of about 68 percent 
of the population contribute to the formation of a positive attitude to the process of digitalization. 
These indicators are model indicators and can serve as a guideline while implementing the pro-
grams on the development of the digital economy.

The analysis of the proportion of effective capital forces us to conclude that today econo mic 
and physical capital are undeniable leaders - roughly speaking, «money and the body» are the 
primary elements of modern reality, where cultural tradition and even symbolism with its social 
 authorities are given a secondary place.
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