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Competitive advantages of wholesale markets
of agricultural products as a type of entrepreneurial activity:
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Abstract. Wholesale markets of agricultural products are an important element of marketing infrastructure, and institutions at
agrarian market make it possible to manage sales of bulk batches of agricultural products. The purpose of the research is to
substantiate competitive advantages of wholesale markets as a type of entrepreneurial activity and benefits of the country from
building a network of wholesale markets of agricultural products in Ukraine, as well as to examine and generalise the experience
of the functioning of wholesale food markets in Poland. The research methods are abstract logical (theoretical generalisation of
the research and substantiation of the conclusions), comparative (analysis of the current state of the development of wholesale
markets of agricultural products in both Ukraine and Poland).

The paper substantiates competitive advantages of wholesale markets, distinguishes the main directions of the relative activity
and describes the country’s benefits relating to building a network of wholesale markets of agricultural products in Ukraine.
The main advantages of the functioning of wholesale markets are the quality of food products, price control, better budgeting,
increasing competition at the consumer market, fast promotion of products to consumers and creation of new jobs. The study
looks into the positive experience of the functioning of wholesale food markets in Poland. Based on the obtained results we draw
a conclusion about the expediency of building a network of wholesale food markets as an important premise ensuring economic
security of commodity producers and meeting the demand of consumers for high-quality food products.

Keywords: Competitive Advantages; Wholesale Market; Trade; Entrepreneurial Activity; Product Quality; Prices; Polish Stock
Exchange

JEL Classification: D4; L26; Q13; Q21

DOI: https://doi.org/10.21003/ea.V175-12

Bowko B. O.

KaHOmMaaT eKOHOMIYHUX HayK, AOLEHT, kadeapa eKOHOMIKM Ta (hiHaHCiIB,

XepCoHCbKUIA fepXaBHUIN arpapHUi yHiBepcuTeT, XepcoH, YKpaiHa

KeiniHcbkun O.

OOKTOp hinocodii 3 eKOHOMIKM, IHCTUTYT PO3BUTKY Mi>KHapogHOI cnisnpadi, [Mo3HaHb, MonbLa;

JloHOoHCbKa akageMisi EKOHOMIKM Ta 6isHecy, JToHaoH, BennkobpuTtaHis

Miciok M. B.

OOKTOP EKOHOMIYHUX HayK, Npodecop, AekaH EKOHOMIYHOro (hakynbTeTY,

MopinbCcbkuin arpapHo-TexHivYHUIA yHiBepcuTeT, Kam’saHelb-lNoginbcbkui, YkpaiHa

Bowiko J1. O.

KaHamaaT CiNbCbKOroCcnofapChbKux Hayk, AOLEHT, kadenpa eKoHOMIKM Ta diHaHCIB,

XepCoHCbKUIA fepXKaBHNI arpapHWi yHiBepcnuTeT, XepcoH, YKpaiHa

KOHKYpEeHTHi nepeBarm onToBMX PUHKIB CiflbCbKOrocrnoaapcbKoi NpoAyKLuii Ak coopmMu NignpMeEMHNLbKOI BissNIbHOCTI:
AocBip Ykpaiim Ta MonbLyi

AHoTauis. Y cTtatTi 06rpyHTOBaHO KOHKYPEHTHI nepesary ONTOBUX PUHKIB, BUMOKPEMIEHO OCHOBHI HanpsiMu LisfIbHOCTI Ta
BUrOAM OEPXKaBW Bif, CTBOPEHHS MepeXXi ONTOBMX PUHKIB CiNbCbKOrocnoAapcbKoi npoayKLii B YKkpaiHi. PO3rnsHyTo no3nTmuBHMIN
0ocCBif, PyHKUIOHYBaHHA ONTOBMX MPOAOBONLYMX PUHKIB y lMonbLyi. Ha nigctasi oTpyMaHnx pesynsTaTiB 3p0o6s1eHO BUCHOBOK
NPO AOLINMbHICTb CTBOPEHHSA MEPEXi OMTOBMX NMPOLOBOMBYNX PUHKIB, SIK BaXKNNBOI yMOBU 3a6e3MneyYeHHsI EKOHOMIYHOI 6e3neKu
TOBapOBUPOBHUKIB Ta 3a0BOMEHHS MOTPED CNOXUBAYIB AKICHUMI NPOAYKTaMU Xap4yBaHHS.

Knro4oBi cnoBa: KOHKYpPEHTHI mepeBarv; ONTOBWUIA PUHOK; TOPFiBASA; NiANPUEMHMLBKA OiSNbHICTb; SKICTb NpogyKuii; UiHW;
nosnbcbka bip>xa.

Boiko, V., Kwilinski, A., Misiuk, M., & Boiko, L. / Economic Annals-XXI (2019), 175(1-2), 68-72 © Institute of Society Transformation, 2019

68


https://doi.org/10.21003/ea.V175-12
mailto:boiko.vo17%40gmail.com?subject=
http://orcid.org/0000-0002-8032-5731
mailto:misyuknikolai%40gmail.com?subject=
https://orcid.org/0000-0003-2903-7715
mailto:a.kwilinski%40london-asb.co.uk?subject=
https://orcid.org/0000-0001-6318-4001
mailto:boiko.mila7%40gmail.c%D0%BEm?subject=
http://orcid.org/0000-0003-3699-6906

Boiiko B. A.

ECONOMICS AND MANAGEMENT OF ENTERPRISES

KaHOMaaT SKOHOMUYECKMX HayK, AOLEHT, kadenpa 3KOHOMUKU U (PMHAHCOB,
XepCOHCKUI rocyaapCTBEHHbIN arpapHbli YHUBEPCUTET, XepCoH, YKkpanHa

KBunuHckun A.
OOKTOp hunocodun No SKOHOMUKE,

VHCTUTYT passutusa MexxayHapoaHoro cotTpyaHuydecTsa, MNMosHaHb, MonbLwa;
JloHpoHCKasn akagemMmns aKOHOMUKK 1 6usHeca, JToHaoH, BenukobputaHus

Muctiok H. B.

LOKTOP 3KOHOMUYECKMX HayK, NPodeccop, AeKaH 9KOHOMUYECKOro aKynsTeTa
Mopgonbckuin arpapHo-TeXHUYeCKuin yHuBepcuteT, KameHeu-lNogonbcknii, YkpanHa

Boiiko J1. A.

KaHanaaT CenbCKOXO3ANCTBEHHBIX HayK, AOLEHT, Kadeapa 3KOHOMUKMN 1 (hUHAHCOB,

XepCOHCKUI rocyqapCTBEHHbI arpapHbI YHUBEPCUTET, XepCOH, YKpanHa

KOHKYpeHTHbIe NPenMyLLeCTBa ONTOBbIX PbIHKOB CEJIbCKOXO35ICTBEHHOW NPOAYKLMMN Kak hopMbl
npeanpUHUMAaTENbCKON AeATENbHOCTU: ONbIT YKpauHbl 1 Monblum

AHHOTauma. B ctatbe 0BOCHOBaHbI KOHKYPEHTHble MPenMyLLEecTBa OMTOBbIX PbIHKOB, BblAeNeHbl OCHOBHblE HanpasneHus
OesATeNbHOCTM 1 BbIrodbl roCyAapcTBa OT CO3[aHUS CETW OMTOBbIX PbIHKOB CENbCKOXO3AWCTBEHHON MpoAdyKuun B YKpavHe.
PaccmoTpeH nonoXXnTesnbHbIA OnbIT (DYHKLUMOHMPOBaHWS OMNTOBbLIX MPOAOBONBCTBEHHBLIX PbIHKOB B lMonblwe. Ha ocHoBaHum
NONy4YeHHbIX Pe3ynsTaToB CAENaH BbiBOA, O Lenecoobpas3HOCTU CO34aHns CETU ONTOBbIX MPOQOBONLCTBEHHbIX PbIHKOB Kak
Ba)XXHOrO YCnoBusi O6ecneYeHnss 3KOHOMUYECKON 6e30MacHOCTV TOBaponpou3BOAWTENeN 1 YAOBMETBOPEHNS Crpoca Cco

CTOPOHbI MNOTPebUTENen Ha Ka4eCTBEHHbIE NPOAYKTbI MUTAHUS.

KnioueBble cnoBa: KOHKYpPEHTHblIE NpenMyLLecTBa; ONTOBbIN PbIHOK; TOProengd; npegnpuHnMmatesibCKas oeAaTeNlbHOCTb; Ka4eCTBO

NPOAYKLUY; LieHbl; Monbekasi 6upika.

1. Introduction

The current state of the market of agricultural and food
products in Ukraine is characterised by rather slow formation
of the market scheme of promoting products to consumers,
which would be capable of reducing the losses of agricultu-
ral products, improving their quality and assisting in market
pricing. At present there are no long-lasting, steady mutually
beneficial relationships in the chain «producer - wholesaler -
retail seller - consumer». The appearance of non-organised
resellers at the market of agricultural products, as well as
their multiple resales of products, causes an increase in re-
tail prices, loss of quality and a reduction in the range of pro-
ducts. In a market economy, wholesale markets are one of
the most important elements of the system of goods move-
ment from the producer to the consumer.

As in the case of European Union and some other re-
gions, sale of agricultural products occurs mainly through
large wholesale markets acting as either temporary or per-
manent fairs, trade shows, or sale exhibitions. Contracts are
made, products are purchased and new products are rep-
resented in such events. In order to develop the infrastruc-
ture of the agrarian market, the Decree «On the Approval
of the Order of Using Funds Envisaged in the State Bud-
get to Provide Financial Support to Create Wholesale Mar-
kets of Agricultural Products» [1] was adopted. According to
it, @ wholesale market should be organised in every region
of Ukraine. However, only four markets have been actually
created (Kyiv region, Lviv region, Odesa region and Kherson
region). Therefore, the issue of developing an efficient infra-
structure of wholesale markets in the regions of Ukraine re-
mains important to provide the population of all the regions
with various agricultural products.

2. Brief Literature Review

Taking into consideration the significant role of wholesale
trade in the present financial and economic system of Ukraine,
an important scientific and practical task is to solve existing
problems in this area, which proves the relevance of the prob-
lem. In particular, V. Lysiuk (2011) [2] suggests the strategy
of building a network of wholesale markets aimed at optimi-
sing investment resources. R. Morozov and L. Boiko (2018) [3]
study the role of wholesale trade as an important component
of the agrarian market infrastructure.

N. Domanska (2017) [4] performed an analysis of the ap-
propriateness of wholesale markets of agricultural products
as an entity of entrepreneurial activity in the light of Econo-
mic code and Laws of Ukraine. The development and acti-
vity of wholesale markets should consider economic, social
and legal conditions, the level of financial resources, as well
as the lack of Ukrainian companies having sufficient expe-
rience in developing technical and economic substantiation,

and creating wholesale markets of agricultural products ac-
cording to the existing European and world standards. The
study of |. Sievidova (2018) [5] deals with determining the fac-
tors that impact the formation and location of wholesale mar-
kets and the specificity of their functioning. The author looks
into the modern methods of evaluating the current situation
at the vegetable market, indicated the directions of improving
these methods aimed at a further increase in the reliability of
the estimation of market potential of an agrarian enterprise.
S. Poperechnyi and Kleban, O. (2011) [6] research the activity
of wholesale markets of agricultural products in terms of in-
ternational experience.

B. Czyzewski, R. Trojanek and A. Matuszczak (2018) [7]
explore how land prices affect production by using the exam-
ple of the agricultural region in Poland. They consider markets
of agricultural products to be a type of infrastructure which
corresponds to a new type of doing business, providing a mu-
tual search of sellers and buyers, the movement of goods, ex-
change and access to a wide range of products. B. Czyzewski
and A. Majchrzak (2017) [8] conducted a research on the func-
tioning of small and large family farms in Poland, supplying
agricultural products at fair prices to the market.

The current tendencies of the development and the impor-
tance of wholesales markets as special market institutions in
the trade of agro-industrial products are examined in the stu-
dies by B. Kuzman, N, Prdi¢ and Z. Dobras (2017) [9]. On the
basis of communication knowledge about operations at retail
markets (wholesale gross markets), at internal markets, and
also basing on the importance which is ascribed to a trade as-
pect at wholesale markets in developed countries, the scien-
tists conclude that even internal trade can increase sales of
these types of products at wholesale markets.

The studies by M. Zaboj (2008) [10] focus on the evalua-
tion of the current state of two branches of economy within
the framework of the European Union, in particular, of whole-
sale and retail trade of agricultural and food products. A pro-
file with turnover indexes, additional value and employment
was developed for these branches. The scientific papers by
I. M. Sheldon (2017) [11] examine the issues of the necessity
to increase competitiveness of agricultural products and im-
prove the functioning of product markets.

J.-J. Cadilhon, A. P. Fearne, D. R. Hughes and P. Mous-
tier (2003) [12] examine the development of the functions of
wholesale markets in Western Europe and their adaptation
to the present conditions. The functions of wholesale mar-
kets, considered in economic and management areas, in-
volve physical functions - keeping food products in one place
that helps distribute the flows of dispersed sources, storing,
grading, supplying and economic functions, promoting infor-
mation and competition of interested parties, and banking
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activity. The scientists proved the importance of wholesale

markets in food products marketing with regard to the perfor-

mance of the abovementioned functions.

The issues of market institutions, management, opera-
tions at wholesale markets, planning and designing are ana-
lysed in the studies by J. D. Tracey-White (1991) [13]. Central
wholesale markets are configured as an essential element in
the channels of their distribution. Their role is to focus on eco-
nomic growth, creating jobs, price stability, safe supply, crea-
tive innovations and standards of living. There are different
classifications of wholesale markets according to geographic
location, functions within the channel, the variety and orien-
tation of supply, the type of management and the character
of their owners. V. Cerdefio and J. Ripol (2012) [14] analyse
the «invisible hand» of the market and the «visible hand» of
the state authorities making decisions, taking into conside-
ration the role played by relationships (production, consump-
tion, fiscal, internal and external and social or cooperative) at
wholesale markets.

The variety of the scientists’ views requires further re-
search on competitive advantages of the functioning of
wholesale markets as a specialised type of economic and
commercial entrepreneurial activity.

3. The purpose of the article is to substantiate competi-
tive advantages of wholesale markets as a type of entrepre-
neurial activity and benefits of the country from building a net-
work of wholesale markets of agricultural products in Ukraine
and to examine and generalise the experience of the functio-
ning of wholesale food markets in Poland.

4. Results

The necessity of the development and functioning
of wholesale markets of agricultural products (WMAP) in
Ukraine is undeniable and proved as an accomplished fact
with a number of legislative acts and government resolu-
tions, namely, the Law of Ukraine «On Wholesale Markets
of Agricultural Products» (2009). According to the Law, the
main directions of the activity of wholesale markets of agri-
cultural products are:
¢ providing the operators of wholesale markets of agricultural

products with proper conditions for buying and selling ag-
ricultural products;

e assisting in faster promotion of agricultural products from
producers to end consumers in a trade chain;

e providing possibilities to enter the market of agricultural
products to all suppliers and consumers of such products;

e making a list of agricultural products, which must include an
overwhelming majority of the range of products, reducing
losses of agricultural products;

¢ providing the population with high-quality agricultural pro-
ducts;

e arranging a single place for buying and selling agricultural
products;

e providing the concentration of agricultural products in a de-
termined place;

e assisting the domestic producers of agricultural products in
making profit from selling agricultural products;

¢ providing the operators of wholesale markets of agricultu-
ral products with reliable information about the situation at
the market of agricultural products and consumer quality of
such products;

e assisting the operators of wholesale markets of agricultural
products in preparing agricultural products for buying and
selling;

¢ providing veterinary and sanitary control and monitoring ac-
cording to the Regulations of veterinary and sanitary control
and monitoring for wholesale markets of agricultural pro-
ducts, approved by the Cabinet of Ministers of Ukraine.

Wholesale markets of agricultural products create pro-
per conditions for wholesale trade of agricultural products by
means of providing the following services:
¢ providing the operators of wholesale markets of agricultural

products with specially equipped work places;

® preparing batches of agricultural products for sale;

o official documents (if necessary) of buying and selling agri-
cultural products;
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¢ making the batches of standardised agricultural products;

e organising tenders and auctions;

e warehousing, storing, shipment and delivery of the batches
of agricultural products;

e control for the quality of agricultural products;

e advertising services;

e generalising and spreading reliable information about the
demand and supply of agricultural products, the price level;

e organising exhibitions, trainings, seminars, conferences,
training courses, competitions;

e transporting the batches of agricultural products;

¢ providing sellers and buyers with necessary loading and un-
loading machines, weighing equipment etc;

e protecting the property of the operators of wholesale mar-
kets of agricultural products;

® other services, necessary for maintaining the activity of
wholesale markets of agricultural products.

Wholesale markets of agricultural products must keep
offering the services, necessary for wholesale trade of ag-
ricultural products, on a permanent and regular basis. The
services of wholesale markets of agricultural products are
offered on a contract basis if the other is not established by
legislation [15].

A wholesale market under current economic conditions
is not the only place for selling agricultural products. This
fact is obvious in the countries of Western Europe, where
various additional services have been offered at wholesale
markets for tens of years. However, for instance, in Poland,
contracts made at wholesale agricultural markets are on-
ly part of the market elements, which perform much more
functions such as thorough support for suppliers who are
producers (consulting, training, creating comfortable condi-
tions for sale, conclusions of long-term contracts with far-
mers, creating marketing groups of producers, etc.) and of-
fers buyers the possibility to purchase in comfortable condi-
tions, access to up-to-date office equipment and computer
networks, the possibility to buy graded, safe products with
detailed marking, packaged in the way they meet the re-
quirements of different groups of clients etc.

Collection of information is another non-material product
which is very important for both parties representing whole-
sale market demand and supply, which should be offered
at wholesale markets. Information resources must be time-
ly, complete and optimised for their users by time and form.
The system of information about markets already works at
the wholesale market in Poland, it is called Polish stock ex-
change. This system was established in cooperation with the
Institute of logistics and warehousing to improve the working
conditions of the local market [16].

«Poland has a developed network of wholesale markets.
There are about twenty such markets functioning as joint-
stock companies started as a result of the realization of the
corresponding departmental and governmental programs.
Six of them are large regional WMAP. Due to their coordi-
nated activity, wholesale markets maintain price stability,
equilibrium of demand and supply and promote the imple-
mentation of regulations and standards, reduce the number
of intermediate links and accordingly - lead to an increase in
the producers’ profit. All Poland’s wholesale markets were
created due to the financial and organizational support of
the local authorities and large banks. Among the stockhol-
ders there are also organizations of producers and mar-
ket consumers. It is interesting that the markets in Gdansk
and Lublin were financed with the loans from the World
Bank, and the market in Warsaw - with those of EBRD. It
should be mentioned that Polish wholesale markets have
been highly regarded by many representatives of the Euro-
pean Union and the European Bank for Reconstruction and
Development for several recent years. For instance, one of
the largest wholesale markets in Poznan is the first whole-
sale market of European standards for sale of fruit and ve-
getable products, flowers and food products. It was crea-
ted in 1992, at present it supplies products to about 5 thou-
sand companies of the central-eastern and northern Po-
land. The annual turnover is about 400-500 million zloty



(approximately - USD 10-15 million) or 300-500 thousand
tons of products. The marketplace occupies the area of
12 ha and 12 commercial pavilions for fruit and vegetable
products, 4 - for food products, 2 - for fruit. There are also
warehouses and a pavilion for horticulture products. The
products for the market are supplied from all over the world
twenty-four hours a day and the availability of a wide range
of fresh fruit and vegetable products and also - of any food
products is guaranteed to the buyers» [17].

The development of a network of wholesale markets of
agricultural products must meet the national and world re-
quirements determined by the World Union of Wholesale
Markets (WUWM). The creation of wholesale markets in
Ukraine by the regional principle of agricultural products
will allow concentrating the supply of agricultural products
of different commodity producers of adjacent regions in one
place; enabling all the suppliers of agricultural products to
enter a competitive (non-monopolised) market; increasing
the efficiency of supplying and distributing food products to
cities and other settlements; accelerating and simplifying fi-
nancial payments, optimising the process of goods move-
ment; providing objective market information about the de-
mand and supply of agricultural products of corresponding
wholesale suppliers and consumers; supporting local com-
modity producers at the expense of developing an arranged
sales system and maintaining feedback from end consu-
mers to producers; assisting in fair market pricing and ex-
cluding numerous middlemen between agricultural com-
modity producers and end consumers; facilitating the go-
vernment control over the distribution of agricultural pro-
ducts without allowing unsafe food products to enter the
domestic food market; supporting the organisation of retail
trade and public catering by reducing the expenses, con-
nected with purchasing products creating the centres of ac-
cumulating and delivering knowledge, experience, innova-
tions, new tendencies in agriculture, evaluating the agrarian
market, forecasts and statistics, learning the world expe-
rience; creating centres of the government and public or-
ganizations (advisory services, the fund of supporting far-
ming etc.) aimed at supporting national producers; intro-
ducing new mechanisms of selling agricultural products:
stock exchange and auction sales, distant pricing, virtual
sales grounds and others [18].

The agrarian market can operate efficiently provided it
has a perfect infrastructure, including those market opera-
tors which immediately carry out exchange operations: agra-
rian commodities exchanges, trading houses, wholesale mar-
kets, fairs, auctions. These elements of the agrarian market
infrastructure must bring its structure to a bipolarised struc-
ture and support the interaction of the entities of this market
and free promotion of agricultural raw materials and food pro-
ducts within the country. Besides, an important role is played
by logistic support of these components of the infrastructure -
transport, warehouses and also the system of price monito-
ring, product standardisation and certification.

The infrastructure of the current market of agricultural
products is characterised by the fact that agricultural com-
modity producers are not mostly engaged in storing and pro-
cessing agricultural products (and if they are engaged, they
deal with insufficient volumes). However, they sell them to
middlemen. The middlemen, imposing agricultural commo-
dity producers the conditions of selling products, firstly price
them (increasing the prices for agricultural products, causing
their considerable instability and disproportions), leading to
the producers’ losing a part of their income.

Successful functioning of the agro-industrial complex
market in Ukraine requires further development of informa-
tion and marketing services, creation of a branched net of
wholesale markets of agricultural products, which are ne-
cessary elements of market competition. Accelerated deve-
lopment of the market infrastructure and intensification of
a competitive struggle in the area of circulation will enable
agricultural producers to choose distribution channels for
agricultural products which will ensure the achievement of
the highest results of their activity, maximisation of profits

ECONOMICS AND MANAGEMENT OF ENTERPRISES

and the creation of conditions for stimulating investment
activities while developing the infrastructure elements of
the agrarian market. Efficient development of the market of
agrarian products is possible only under the interaction and
mutual addition of all the components of its infrastructure,
which remain independent and have their own functional di-
rection [19].

Over the past years (2010-2019) the infrastructure of
the agrarian market has started developing faster, but it is
not perfect yet; its disfunctionality is noticeable, manifes-
ting itself mainly in low accessibility of immediate agricultu-
ral commodity producers to organised sales channels, non-
organised actions of particular elements of the infrastruc-
ture, their incapability to resist monopoly and perform effi-
cient regulation of commodity flows in the agrarian area and
provide market pricing. Poor development of communica-
tion nets has a negative impact on the functioning of the
agrarian market infrastructure.

At present, there are 4 large wholesale markets of agri-
cultural products in Ukraine («Shuvar» in Lviv, «Stolychnyi»
in Kyiv, «Pochatok» in Odesa and «Nezhdannyi» in Kher-
son region). The wholesale market of agricultural products
«Nezhdannyi», one of the largest agricultural markets of
wholesale trade in Ukraine, has a developed infrastructure:
administrative buildings, meat and milk pavilions, shops,
and leisure spaces. One of the strategic factors of its deve-
lopment is a convenient location and a wide range of pro-
ducts. The consumers are offered fresh vegetables, fruit,
berries, melons and watermelons at the market.

In Kherson region, the current state of the market of agri-
cultural products and food products is characterised by fast
formation of the market scheme of promoting products from
a producer to a consumer, which would be capable of re-
ducing losses of agricultural products, improving their qua-
lity and assisting in market pricing. The market considerably
contributes to pricing vegetables, fruit and berries not on-
ly in the south of Ukraine, but also on the whole territory of
the country, since a wholesale price is determinant for fur-
ther purchase and sale of products to processing compa-
nies, distributors and trade centres.

63 wholesale and retail markets are registered in Kher-
son region. 18 of them belong to t the regional union of con-
sumers, offering services in selling both food products and
household goods. The regional union of consumers purcha-
ses and sells products in Kherson region; it cooperates with
the western regions in the direction of purchasing and ex-
changing products aiming at providing the region with the
goods which are not produced in Kherson region [20].

The renovation of aviation activities and the develop-
ment of the airport «Kherson» open prospects for agricul-
tural producers of Kherson region to export their products
through air-freighters. The place for a wholesale market has
already been determined, being located at a distance of
10 km., which means that the costs for logistics will be re-
duced, and it will influence a final reduction in the cost price
of products.

Taking into account that agricultural production is very
dispersed in the region, it is possible to arrange and stimu-
late even distribution of vegetables, fruits, melons and other
agricultural products only due to expanding the net of infor-
mation and logistics centres and developing the existing net
of wholesale and retail markets without introducing additio-
nal wholesale and retail capacities. As a result it will allow
providing the sales market of agricultural products grown by
the domestic commodity producers and, which is very im-
portant, implementing a regulatory price policy according to
the real indexes of demand and supply.

Thus, the advantages of the country from the develop-
ment of the net of wholesale markets of agricultural pro-
ducts in both all over Ukraine and in the country’s southern
regions are more than evident. They lead to an increase in
the efficiency of agricultural production, market transpa-
rency, price control, quality food products, better budge-
ting and optimising expenses, increasing competition at the
consumer market, fast product promotion to consumers,
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creating new jobs and, as a result, the improvement of the
population living standards.

5. Conclusions

The development of the infrastructure of wholesale mar-
kets is a strategic direction of the activity of both regio-
nal agrarians and local authorities. Modern infrastructure
of wholesale markets will allow distributing agricultural and
food products more clearly, improving their quality, optimi-
sing (due to the centralisation and more efficient manage-
ment of sales) making contracts, loading, unloading and
other logistic procedures.

Wholesale markets must grow into regional agrarian cen-
tres, where buyers and sellers will be able not only to sell
or buy products, but also receive a wide scope of services:
storing, preparing goods for sale, transporting, making cal-
culations, getting loans, obtaining information from consul-
ting services, etc. Small wholesale consumers (restaurants,
cafes, hotels and other private catering establishments) will
have some benefits and take advantage of the situation -

also be able to do without the services of numerous middle-
men and have access to a wide range of agricultural pro-
ducts at a fair market price.

Having examined the experience of Poland, we can state
that, besides the listed advantages of selling agricultural
products through wholesale markets, collecting actual infor-
mation and providing information services to producers and
potential buyers can be their additional advantages. The suc-
cessful activity of wholesale markets of agricultural products
in Poland has been maintained due to the government sup-
port and also financial, organisational support of local self-
government bodies, commercial banks and the funds provi-
ded by FAO, the World Bank and the EU.

Building a network of wholesale markets of agricultu-
ral products, supporting and improving their activity require
further scientific research aimed at determining the models
of their organisation, attracting investments from different
sources through various types of government and private
partnership and wider participation of local self-government

they will be relieved from additional expenses, since they will bodies.
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