ECONOMICS AND MANAGEMENT OF ENTERPRISES

YIOK: 27.00.06
3y6apeBa M. A.
KaHAnaaT Hayk i3 couianbHUX KOMYHiKaLii, CTaplimin Buknagay,
HauionanbHuin yHiBepcuTeT «OCTpO3bKa akagemia»,
OcTpor, YkpaiHa
maxazub@mail.ru

['onoBHiI TpeHau rotesibHOro BisHecy Ha digital-puHKy

AHoTauif. Y cTatTi po3rnAHyTo 6a30Bi NOHATTA digital-pyHKy Ta digital-mapkeTuHry, ixHili B3aeM0O3B’A30K
Ta ponb y npoueci nonynAapm3adii rotenis. OxapakTeprM3oBaHO rofoBHI TPEHAN roTenbHoro 6isHecy Ha
digital-puHKy B LinoMy i Ha KOHKpeTHUX npuknagax. [JocnifaXeHo 0cobnmBOCTi BUKOPUCTAHHA KaHanis
Youtube, Twitter akkayHTy, CTOpiHOK Ta goaatkis Facebook, Instagram, Pinterest i3 knieHTCbkux ragxeTis. BusHayeHo Ta pos-
rMAHYTO OCHOBHI IHCTPYMEHTW NMPOCYBaHHA rOTENIB, @ TAKOX CEpBICH, AKI HaAa0Tb roTeni Kopuctysadam ragxeTiB. CKOHUEHT-
poBaHo yBary Ha ycnixax TOlM-10 rotenbHux 6perais digital-puHky.

Knto4oBi cnosa: rotenbHwin 6i3Hec; rotenbHuin TpeHa,; digital-puHok; oHnavH-npocTip; digital-mapkeTuHr; MobinbHWA cepBic;
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Major hotel business trends in digital market

Abstract. The article deals with the basic concepts of digital market and digital marketing instruments, their relationship and the
role in popularization of hotels. The characteristic of the main trends in hotel business in digital market as whole as well as indivi-
dual examples are given here. We have studied the features of Youtube, Twitter, Facebook, Instagram, Pinterest usage by hotels
clients. The main advantage of advertising in social networks is that it becomes possible to work with specific groups of users, taking
into account their interests, age and sex, residence and social status. Hotel facilities promotion online includes media advertising,
contextual advertising, search engine marketing and SEO in general, as well as promotion through social networks, such as SMO
and SMM, direct marketing, Internet branding, etc.

We consider the hotel digital marketing to be a set of countervailing components among which are an online audience with its
behavioral component, a possible involvement of all segments of the audience, a staff’'s immersion while communicating with the
guest in a digital format; an interaction with the guests after the check-out. The main attention in the article is focused on the suc-
cessful practices in digital marketing analysis of the top 10 hotel brands of digital-market: 1. W Hotels; 2. Westin Hotels & Resorts;
3. Sheraton Hotels & Resorts; 4. St. Regis; 5. Le Meridien; 6. HYATT; 7. InterContinental; 8. Marriott; 9. The Luxury Collection; 10.
Four Seasons. It is concluded that the main trend in hotel digital marketing is spontaneous booking encouraging through mobile
gadgets.
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FnaBHble TpeHAbl roCTUHUYHOrO 6u3Heca Ha digital-pbiHke

AHHOTaumA. B ctatbe paccMoTpeHbl 6a3oBble NnoHATUA digital-mapkeTuHra u digital-pbiHKa, nx B3aMMoCBA3b 1 pPOSb B MpoLec-
ce nonynapusaumn otenen. OxapakTepn3oBaHbl raBHbIe TPEeHAbl FTOCTUHMYHOrO 6u3Heca Ha digital-pbiHke Kak B LenomM, Tak 1
Ha KOHKpeTHbIX npumepax. ViccnegoBaHbl 0CO6EHHOCTU MCMONb30BaHNA KaHanos Youtube, Twitter akkayHTa, cTpaHuy 1 npuso-
>eHnn Facebook ¢ KnMeHTCKux ragkeToB. CKOHLEHTPMPOBAHO BHUMaHMe Ha ycnexax TOM-10 roctuHnyHbIx 6penpos digital-
pbIHKa.

KniouyeBble cnoBa: rOCTUHUYHBIA GU3HEC; FOCTUHUYHBIA TpeHpa; digital-pbIHOK; OHMaH-NpocTpaHcTBo; digital-MapKeTuHr;
MOBMIIBbHBIN CePBUC; PENTUHT PaHXMPOBAHUA.

1. MocTaHoBKa npo6nemun

Ha nouatky XXI cToniTrA yBecb UMBINI30BaHWA CBIT
nisHascA, Wo Take digital signage. NooanHoke BnpoBaaXeH-
HA LMPPOBMNX TEXHONOTIN NPOAEMOHCTPYBASIO iX KONoCcanbHUI
noTeHuian anAa peknamHo-iHgopmauinHoro 6isHecy. EdekTn-
BHICTb 3aCTOCYBaHHA ayAioBi3yasnibHUX TEXHOMOorin y cdepi To-
BapiB i MOCMyr, BU3HaHy BCiM UMBINi30BaHMM CBIiTOM, BUSHaNM
" y Hac. CborogHi ykpaiHcbkuii puHok digital signage 3Haxo-
OVTbCA Ha cTagii akTMBHOrO PO3BUTKY 1 3pOCTaHHA.

HesanepeyHum ¢hakToMm € BCe GiNnbll rMMO60Ke NPOHUKHEH-
HA |HTepHeTy B Hawe XuTTA. Ha rotenax ue Biabunoca Ho-
BOIO 060B’A3KOBOIO XapaKTEPUCTUKOK — HAABHICTIO Ha iXHin
TepuTopii CnpoLleHoro AocTyny Ao Mepexi IHTepHeT. 50%
rocTen CamTiB MOLWYKy roTeniB BusHavaoTb Wi-Fi AK Baxknu-
BUI hakTop ManbyTHLOro micuA posTallyBaHHA. [ocTi noao-
POXYIOTb HE TiNbKM 3 HOyTOYKamu, ane v i3 nnaHweTamun Ta
cmapTgoHamu. [InA MapKeTMHroBoro 6104)KeTy roTenbepis Le
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03Hayae, WO IHTepHeT — rofioBHe [AXepesio KNIEHTIB y Halui
[OHi, afXXe KinbKiCTb IHTEpHET-peknamm 36inbluyeTbCA HaBITb
Ha NajatoyoMy PUHKY Ta € YW HE EOVHUM IHCTPYMEHTOM, AKUI
MO>e rapaHTyBaTu NOABY rocTA B roTeni.

2. AHani3 ocTaHHix gocnimkeHb i nyonikauin

Ha cborogHilHin aeHb Yumano npalb NPUCBAYEHi KYo-
BMM MUTAHHAM MEHe)KMEHTY Ta MapKeTUHry roTesibHo-pec-
TOPaHHOro rocrnoAapcTea, 3acTocyBaHHO PR-texHonorii Ta
iH(hopMaUiiHUX TEXHOSOri B roTenbHO-pecTopaHHOMY bi3He-
ci. Cepepn HaykoBUiB, AKi NpauloOTb HaA AOCMIAXKEHHAMU B
cdhepi roTeflbHO-pecTopaHHOro rocnojapcTasa AOUINbHO Bif-
MiTUTK Takux, Ak J1. O. IBaHoBa, B. O. Jlyk’aHos, O. ®. Mop-
ryH, . B. MyHin, 10. O. Kapsriu, K. M. MpoxopeHko, X. . Por-
nes, C. |. Pygenko, C. B. CknbuHcekummn, K. C. ®epocosa Ta
iHWi. Ane Wwoao cyyacHMx iHHOBaUiHMX NigxoaiB pO3BUTKY ro-
TenbHOro 6i3Hecy, 30kpema ocobnmBocTen (hyHKLIOHYBaHHA
Ta pPO3BUTKY roTeniB 3 ypaxyBaHHAM |HTEpPHET-TEXHONOriN,
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TeHaeHuin digital-puHKy (3a BUHATKOM KiflbKOX CanTiB i3 me-
pexi IHTepHeT) HeobXiAHO BiAMITUTM Mi3epHY KiNbKiCTb Hay-
KOBWX npaub.

3. MeTa crarTi

Po3rnAHyTVM TeopeTuyHi Ta MpakTUYHI acnekTu CTaHOB-
NIEHHA Ta PO3BUTKY rONOBHUX TPEHAIB roTenbHoro 6isHecy Ha
digital-puHky.

4. OCHOBHI pe3ynbTaTu AOCNIQKEHHA

Ha cborogHiwHi aeHb digital-puHok roTye Uinkom nepea-
6avyBaHi, ane nNpu LbOMYy He MEHLU Ba>k/UBi TeHAEHLUii B op-
raHisauii MeHeIDKMeHTY Ta MapkeTuHry rotento [1]. 3BepHyB-
WM Ha HUX yBary 3apas, MOXHa CriaHyBaTh CBill yCnix Ha
ManbyTHIN piK, BUKOPUCTOBYIOYM HaMbinblL MPOCYHYTUA Ka-
Han peknamu[2].

Digital-mapkeTuHr (uncpoBuin abo IHTepPaKTUBHUIA MapKe-
TUHT) — Le BMKOPUCTaHHA BCIX MOXIMBUX (POPM LmMcpoBMX
KaHarnis anA npocysaHHA 6peHay. Digital MapkeTuHr TicHO ne-
penniTaeTbcA 3 Takor cdepoto, Ak digital-puHok anA rotens-
Horo 6isHecy [3].

3rigHo paHux bropo iHTepakTuBHOI peknamu ( Interactive
Advertising Bureau ) 3a ocTtaHHin pik ccepa digital 3a3Hana
3MiH y knacudikauii HanpAMKIB: NOLWyK (search), 6aHepHa pe-
knama (display), mobinbHa peknama (mobile), umcdpose Bigeo
(digital video), nowku oronoweHs (classifieds), ninoreHepadia
(lead generation), MmynsTuMegiHa peknama (rich media), cnoH-
copcTBO (sponsorship) [4]. AKWO roBopMTn NPO CBITOBI TEH-
OeHuii, To, 3rigHO 3 NPOrHO3amMy KOHCaNTMHIOBOI KOMMaHii
PwC’sGlobal, oo 2018 poky NpOHUKHEHHA MOGINbHOro IHTep-
HeTy cknagae 55%, came ue gactb MOXNMBICTb digital-pekna-
MW 36iNbWNT CBOK YacTKy Bif YCIX peKnaMHUX [OXOAiB.
3rigHo pesynbTatiB 4OCHIAXEHHA, npoBeAeHoro Pew Internet
Reseach study, 74% BnacHukiB cMapTcOHiB nepernAagaloTb
canTu 3 NoKani3oBaHo iHpopmauieto. TeHaeHUii Taki, Wo Ao
2018 poky digital-peknama nepeBuWLNTL TENEBISINHY, TOAI AK
B 2009 poui TenesisiiHa peknama nepesuilyBana 4actky di-
gital B 2 pasu. AKLWO rosoputy Npo MoObifbHy peknamy, To ii
6t00>KeTn 3pocTyTb Ha 21,5% [2].

YnpaBnAT! BNacHMM MO3ULIOHYBaHHAM Aewo CKnagHi-
e, Hi>XX MPOCTO MOHITOPUTM OHNANH-NPOCTIP Y NoLwykKax Bia-
rykis. MOHITOpVHr Ta BiAMNOBIAI HA BiAryKW 3anmLualoTbCA Ba-
>K/IMBOKO YACTMHOK NIATPUMKM iMiOXY FOTento, ane A0 HUX
gojanncAa couianbHi Megia, KrieHTCbKa nigTpyMka B couia-
JNIbHUX Mepexax. Lle MoxkHa Has3BaTy LaHCOM 3anaroauTi
HEeBJOBOMEHHA A0 TOro, AK BOHO AOCArHe BENVKWUX CaWTiB 3
Biarykamu, abo, HaBnaku, MOTUBYBaTW MIOAMHY MOLUMPUTU
CBOIO MO3UTUBHY [AYMKY Ha fAKomora O6inblly KinbKiCTb
ManpaH4mKiB. AKTUBHO criyxatu 1 uutatu 24/7/365 i wena-
KO pearyBaTy Ha MUTaHHA Ta 3anuTu CbOroAHi 03Ha4ae — OT-
pyMyBaTV NOAMBbHMX CNiBPO3MOBHUKIB, KOHBEPTOBAHUX Y rO-
cTen 3aBTpa [3].

Tak, 0AHUM i3 TpeHAiB roTenbHoro 6i3Hecy Ha digital-puH-
Ky € Te, WO noynHaroum Bxe 3 2015 poky MOBifNbHI KOPUCTY-
Bayi 6yayTb pO6UTK 3aMOBNEHHA 1 34iNCHIOBATN BPOHI Yepes
IHTepHeT we vacTiwe. 3a aHaniTUYHUMN AaHUMK, cepen TUX,
XTO 3aX0AMTb Ha CalT roTeNto 3i CBOro TefiechoHy, KOHBepCia
Ha NopAdoK BULa, HiXX cepep kKopucTysauis MK: npnbnunsHo
34% mob6inbHOro Tpadiky nepexoanTb Ha caiT 3 MeTor 6po-
HIOBaHHA. [0NOBHe 3aBAaHHA BNaCHUKIB roTenis i ixHix can-
TiB — 3p06UTK BiABiAYBAHHA PECYPCY MAKCMMaNbHO 3pyYHUM
AnA Uiel rpynu nogen. Y uboMy po3yMmiHHI MobinbHa BepciA
canTy — 3acTapine pilleHHA, aganTMBHa BEpCTKa NpoCcTo He-
obxigHa 6yab-AKOMY canTy, eheKTUBHICTb AKOro Ha 30% 3a-
nexuTb Big MobinbHoro Tpadiky, agxe B 2015 poui ue ckna-
hatnmve BXe He TpeTuHy, a Bci 40-50% Tpadiky [4].

HeobxigHum ana rotento ctae po3yMiHHA TOro, 3 AKOro
o>xepena BigbynocA 3anyyYeHHA KMiEHTa 1 CKiflbKU Le KOLTY-
Bano. Llinkom gonycTtuma Taka cuTyauif, npu AKil MapkeTo-
10T 3Hae, WO 6POHIOBaHHA 34iMCHMNA NI0AMHA, AKA NpuiALLna
3 couianbHoi Mepexi, Mpu BapTocTi 3anyd4eHHA 100 yMOBHUX
oavHWUb. BiH 3anuTye y agmiHicTpaTopa, Yu A3BOHMB AAHUN
rcTb, YN 3acenmBcA i, AKWO Hi — TO 4omy. AKWO BTpaTta
KnieHTa TpanunacA Yyepes Te, Wo TenegoHHy po3moBy 6yno
npoBeaeHO HeBMINO, NoriyHMM Byae MonpocuTK aaMiHicTpa-
TOopa nokract B Kacy 100 yMOBHUX OOMHWLb, BUTPAYEHMX
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AapemMHo. To6TO CcTae MOXMBMM YiTKO BiAcnigkysaTu eTan
BiAMOBM KnieHTa.

OHnanH-6poHIOBaHHA Yepes BigeonpeseHTauii € TexX oa-
HUM i3 TpeHgi digital-pyHKy. 3a gaHyMK nNpoBeaeHOro KoM-
naHieto DigitWill pocnig>xeHHaA, nicnA nepernagy Bigeoponvka
68% TypuCTiB roToBi 3abpoHioBaTh rotenb, a 57% 3auikas-
NeHi B ToMy, Wo6 Kpim onucy rotento im 6yna HagaHa Bigeo-
npeseHTauia iHTep’epiB rotento. 3HATU AKICHUIA npeseHTa-
LiHWA PONMK KOLUTYE HenelleBo, ane roTesi Bce vacTiwe
BUTPaYaloTb Ha ue rpowi. Tak, BigeonpeseHTauiA MOXe CTo-
CyBaTWCA He nuLle iHTep’epy roTesnto, HOMepPHOro oHAy, eK-
cTep’epy, ane n 6ntoa.

CBIiTOBI roTenbHi Mepexi He CTOATb Y CBOEMY PO3BUTKY Ha
micui. Mepexi rotenis Aloft i W, wo Hanexatb komnanii Star-
wood, Ha6AMKUYMM HaCoOM MOXXYTb MOBHICTIO NepenT Ha BU-
KOPWUCTaHHA €NeKTPOHHUX KIoYiB, MpUB’A3aHMX A0 CMapT-
doHis. CrneuianbHnin gopatok SPG, poctynHuin anAa Android
4.3 Ta iPhone 4S i Buwe, 6yne BUKOPUCTOBYBATUCA AK rOC-
THOBUI KITHOY ANA HOMEepa, MiAKIYaymCh A0 ABEPHOro 3aM-
ka 4epes Bluetooth. Lia TexHonoriA npoxoanTb nepeBipKy B
nBox rotenax — Aloft Harlem Ta Aloft Silicon Valley i, Aakwo
BiABidyBa4i 3anuwartbCcA 3a40BOMEHi, TO A0 KiHuA 2015 poky
obuasi Mepexxi NOBHICTIO ByayTb NepeBefeHi Ha HOBY CUCTe-
Mmy. Tak, JOCWTb LikaBui ponvk BuknageHun y YouTube nig
3aronoBkoM «Keyless Mobile Check-in With The SPG App»
(https://www.youtube.com/watch?v=e4d3NmO4-_k).

Mowykosa ontumisauia (SEO) cborogHi opieHToBaHa Ha
AKICHUA KOHTEHT i BiArykn kopuctysadis. LLlonpasaa, aHimo-
BaHWM chopmat Buaadi aaHux y nowyky Google+ 3 ropm3soH-
TanbHUM PyXOMUM PAAKOM 3 POTO i KOPOTKMM OMMUCOM roTe-
10 MOKM Lo He 3anyLieHo B YkpaiHi. Ha oymky ekcnepris, y
2015 poui roTensbepiB YeKatoTb HOBI TEHAEHLi opraHisauii ma-
pKeTUHry rotento. 3oKpema, ynpasniHHA penyTauieto mae cTa-
TN 060B’A3KOBUM. Pi3Hi IHCTPYMEHTU IHTepHeT-peknammn 3a-
npauoTb pas3oM, |HTEepHEeT-MPOCyBaHHAM 3aWMyTbCA BCi
CniBpOBITHUKMW. TapreTuHr cTaHe Le 6inbll TOYHMM, BidyarbHa
iHpopmauia 6yae HabupaTy nonynapHicTb. FoTensepn nopu-
HyTb B MOLWYKN HECTaHAApPTHMX CrMoco6iB OTPUMAHHA KOH-
TaKTiB 3aLikaBneHnx KopucTtysadis [5].

HacTynH1uMu TpeHAoM € Te, WO NPOBiAHI roTenbepn BU3-
HayaTb CErMEHTM, B AKUX BOHWN XOYYTb POCTHU, | 3MOXYThb 3a-
ly4nTn iX 3a [OMOMOrol BMCOKOTOYHOrO BY3bKOro Tapre-
TUHrY B MepeXi LLUHTepHeT. Tinbkun B couianbHUX Mepexxax
Ha TapreToBaHy peknamy onuTaHi peknamogasui BUTpaTu-
nny 2014 poui B cepeaHbomy 9% CBOro 6104>KeTy Ha nNpocy-
BaHHA B Mepexi IHTepHeT. [locTynH1MmM cTatoTb AaHi npo Te,
AKi pecypcu BigBigyBanuM 3 KOHKPETHOro cMapTdoHy, ik-
CYIOTbCA B aHOHiIMHMX (bamnax, BOyaoBaHux B 6paysepu;
couianbHi Mepexi MPOrMoHYKTb CBOI CUCTEMU TapreTuHry,
LLIO FPYHTYIOTLCA HE CTINbKM Ha 3anntax, CKiNbKu Ha navkax
i penocTtax [4].

65% KopucTyBadiB couianbHUX MepeXX Oiflbll aKTUBHO
pearytoTb Ha Bi3yallbHUA KOHTEHT, HXK Ha TEKCTOBWIA. [eAKi
BYEHi CTBEPAXYIOTh, WO 90% iHdhopmauii nognHa cnpunvae
BisyanbHo. flocnipkeHHs 6inblie 500 MinbAoHIB canTiB noka-
3ano, Wwo 86% KopucTyBadiB, AKi 3aiWnun B ranepeto, nepe-
rnAagaoTb 10 i 6inblwe doTorpadin [4]. 3BiacK noriYHWMIN BUC-
HOBOK, AK CMOHYKaHHA rotensepis Ao Aii, — Npuainati we
6inbLwe yBaru cpotorpadiAm, KapTUHKaM i Anu3aniHy.

KomnaHia L2 npepctasuna pesynbTatv AOCIOXKEHHA
Digital 1Q Index®, 3acHoBaHi Ha BMBYEHHI LMPOBOI KOMMe-
TEHTHOCTI 66-TW roTenbHUX OpEeHAiB JIFOKCOBOrO i BEPXHIX
LiHOBWX cermeHTiB. MNpoaHanisyBasLum iXHi CanTu, NPUCYTHICTb
y KaHanax gucTtpubyuii, BUAUMICTb Y MOLIYKOBUX CUCTEMAX,
B3aEMOLI0 3 ayauTOpielo B coLujaibHUX Mepexkax, a Takox
AKTUBHICTb 3 MOBIiNbHUX TenedoHiB i NnaHweTiB, ekcnepTn L2
BMAINMMAM 6peHan, AKi [oCAraloTb YCrixXy 3aBAAKU TOMY, LLO
pobnATb BCe MOXMMNBE ANA 3any4eHHA roCTen, 3anexKHNX Bif
Cy4acHUX LUMPPOBUX TEXHOMOriN [6].

[oBOpAYM MO ronoBHI TPeHAM roTensbHoro 6isHecy Ha di-
gital-pvHKy He MOXKeMOo He 3aragmn nNpo posfib TaKoro cepsicy
AK Booking.com. Booking.com — He nepLui, XTO BUPIMB
CTBOPUTWU JOAATOK ANnA OPOHIOBaHHA rOTeNiB B OCTaHHIO
XBUAMHY. TuM He meHwe, 6a3a 3 580 TucAYamu roTenis po-
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6UTb NOro CEPNO3HMM rpaBLEM Ha LbOMYy PWUHKY. [0 uboro
yacy nigepom B paHin coepi 6yB MobinbHWMIA cepBic
«HotelTonight. Booking Now» nponoHye OOCTYrMHi BapiaHTu
PO3MilleHHA, BpaxoBylouM 3afaHi KopucTyBayem nepesa-
M 3a LiHOK Ta CepBiCOM (HaABHICTb NApPKOBKMW, CHiAaHKIB,
Wi-Fi Ta iHwe). JopaTok 3anam’ATOBYE BMMOrM MaHOPiBHU-
Ka AnA nojanblumx pekomeHaauin, a nicna Bubopy rotento
npoknagae mapwpyT Ha mani. Ponuk Buknagexuin y YouTube
nig 3aronoskom «Booking Now 2015: Demo video»
(https://www.youtube.com/watch?v=cUW2VKwhtic).
«Booking Now» ctaB goctynHui anAa Kopuctysadis i3 CLUA
B App Store 15-ro ciyHa 2015, a Hanbnux4Mm 4Yacom goaa-
TOK Nno4YHe poboTy B iHWKMX KpaiHax [8].

OTmxe, posrnAHemo pgetanbHiwe TOM-10 roTenbHUX
6peHpis digital-puHky: 1. W Hotels; 2. Westin Hotels & Resorts;
3. Heraton Hotels & Resorts; 4. St. Regis; 5. Le Meridien;
6. HYATT; 7. InterContinental; 8. Marriott; 9. The Luxury Collec-
tion; 10. Four Seasons [8].

OcHoBHoto nepesaroto W Hotels € npeacrtaBnexHun Ha
CalTi KOHTEHT, AKUM KOpPUCTYBadi AiNATbCA AK Ha CTOPIHKaX
caMoro camTy, Tak i Ha 3aranbHOMYy CaWTi FOTEeNbHOI rpynu.
TakoX Ha CalTi peTpaHCAETLCA KOPUCTYBanbHULbKUN
KOHTEHT i3 couianbHNx Mepex. Ha gaHni MOMeHT [o4aToK
Starwood Ta iPhone-gopnatok W Hotels HapaioTb roctAM mMo-
XXNMBICTb 3aMOBNATM 06i4 B HOMep, CTBOPIOBATM MYy3U4HI
nNennnucTn N LINMTUCA HUMKM B couianbHUX mepexax. Y
6peHAa BUCOKA BUAMMICTb B MOLIYKOBMX CMCTEMax i MeTa-
MOLUYKY.

Westin Hotels BukopucToBye nnatgopmy Starwood ana
MOLYKY Ta NOPIBHAHHA HOMEPIB, 3aCHOBaHNX Ha 0COBUCTUX
ynono6aHHAX. [OCTi akKTUBHO KOPUCTYIOTbLCA MOXIMBICTIO
OHNanH-bPOHIOBaHHA CTONMMUKIB Y pecTopaHi. B IHTepHeT-ma-
ra3uHi rotenbHOi Mepexi MOXXHa KynuTu ¢ipMoBi BUpobu 3
JIOrOTUNOM TFOTEN0 (XanaTu, PYLHWKKU, KOCMETUKY, MaTtpa-
UK, NoayLwKK, NOCTiNbHY 6iNn3Hy Ta iHWi cyBeHipun). bpeHa
perynapHo po3Millye nopaam 3 TpeHyBaHHb Big RUNWESTIN
Concierge y BCix AOCTYMHUX KaHanax rotenis Ta opraHi3oBye
Pi3HOMaHITHI 3ax04u Ha MiATPUMKY TUX, XTO BeAe 340POBUIA
Cnocib XWUTTA N aKTUBHO 3amMmaeTbcA crnopToMm. [nAa Toro,
Wwob oTpUMaTn «CrnopTUBHUIN» MOAAPYHOK Bif rOTento noT-
pi6Ho 6yno ony6nikysaTtu B Twitter noBigomneHHsa «| want to
run with Westin», nicnA 4yoro Bkasatu CBOK cTaTb, PO3Mip
O4Ary  OTPUMAaTU creuiasnibHUn NPOMO-KOA, ANA BEHAIHIOBO-
ro aBTomara.

Sheraton Hotels & Resorts e(heKTUBHO BUKOPUCTOBYE €-
mail MapKeTuHr B iHTepecax roTesno, BiANpas/AYN CBOIM
ManbyTHIM rocTAM nicnA 34INCHEHHA OpPOHIOBAHHA Kinbka
€NEeKTPOHHUX NUCTIB 3 iHdopmaLieto Npo Likasi nocnyrun ta
npono3auii rotento. Becb KOpUCTyBasIbHULILKUIA KOHTEHT, No-
B’A3aHWI 3 AaHOI0 TEMOK 06’€HaHWI 3arasibHUM XELTerom
#socialhour i npeacTaBneHuii Ha cTopiHui B Facebook nig oa-
HOMMEHHOIO BKaakow. CouianbHa NpucyTHICTL BpeHay nia-
CUIIOE aKTMBHE BUKOPUCTAHHA peTapreTiHry B Facebook i
nnaTHe nNpocyBaHHA NocTiB B Instagram.

St. Regis mae HamBuwmn y CBOIN KaTeropii AOCBIA BUKO-
pucTaHHA MOBINbHMUX TEXHONOrIN. TakoX ANA 3py4YHOCTi KO-
puUCTyBadiB CalT roTenbHOI Mepexxi 3a fonomMoroto cookies
(HeBenuKMx TekcToBux channis) 3b6epiraloTb icTopito none-
penHix 3anuTiB (MICTO, KpaiHa i 4aTa OCTaHHBbOro MOLUYKY).
loTeni mepexi St. Regis y 19% Bunagkis 3’ABNAIOTLCA B
TOIMM-10 nowykoBux 3anuTiB Ha TripAdvisor. KoxeH 06’ekT
MiCTUTb B cepelHboMy 556 choTorpacin MaHApiBHUKIB
y TripAdvisor (y nopiBHAHHI i3 cepeaHbol KinbkicTio 379
¢oT0). Kpim TOro, 6peHa NoCTiNHO NiKNYETLCA NPO CBOK OH-
NnanH penyTauilo, Bignosigawyn Ha 67% HeraTuBHUX BiA-
ryKiB.

JlokanbHi Beb6-canTtn rotenis mMepexi Le Meridien Bknto-
YaloTb iHGhopMaLito Npo Micuesi nogii Ta MmicLeBuiA TpaHCMopT,
a TaKOoX 3pyyHi AnA nepernagy ranepei 3o6paxeHb. CepenHin
PENTUHI paHXXMpyBaHHA 06’eKTiB Mepexi Ha Expedia.com cTa-
HOBUTb 85%. MOGinbHUIA CanT Mepexi BUKOPUCTOBYE MnaT-
opmy Starwood ana Toro, wob HagasaTu Likasy iHhopmMaLito
I0KanbHOK MOBOIO Ta Jonomaraty rocTAM OpieHTyBaTUCA Ha
HOBI MiCLIEBOCTI.
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HYATT mo>ke noxBanutucA po3BMHEHUM email-mapKeTuH-
rom. ENeKTpOoHHI NMcTn 3 NiaTBEPAXKEHHAM OPOHIOBAHHA peK-
namyoTb Nporpamy NoANLHOCTI 6peHAay i BUKOPUCTaHHA Kpe-
ONTHUX KapT, a TakoX MpOoCcyBatoTb cneuianbHi nponoaudii Ta
[oJaTkosi nocnyri anAa 36iNnblUeHHA AOXOAIB CBOIX roTenis.
Yci 6poHioBaHHA 36epiratoTbea B iPhone Passbook anAa 6inbLu
3py4HOro AocTyny, a xewTer #hyatt — aopyrun 3a 4acToTolo BU-
KopucTaHHA B Instagram.

InterContinental akTnBHO BuKopucToBYe TripAdvisor i
Kayak meTarnowyk, Wo6 3any4ntu BigsigyBadiB AnA 3finc-
HeHHA O6poHIoBaHHA 6e3nocepenHbO Ha CanTi roTeslbHOI Me-
pexxi. ABCONOTHO BCi canTu, WO Hanexatb bpeHay, nepekna-
OeHi HiMeUbKO, iCMaHCbKO Ta KuTancbkow Mmosamu. Lle
0AVH 3 ABox 6peHaiB, Akui Bignosigae Ha 100% ckapr, pos-
MileHnx y Twitter akkayHTi roTefnibHOi Mepexi, CTBOpeHoMy
OnA noninweHHA obcnyroByBaHHA noctoAneuis (IHGCare).

Marriott Mmae NOTY>KHWI Tpadik Ha canTi Mepexi Ta BUCOKI
no3uuii B OpraHiyHin nowykoBin Bngadi. BigmiHHe oxonneHHA
6peHp oTpumye 3aBaAKN KamnaHii «Iravel Brilliantly» («[Nogo-
poxymnTe 6nuckyye»), AKa 3anpolwye rocTe noAdinuTucA
CBOIMM ideAMM LWOAO MOKpalweHHA poboTtu rotento. Marriott
BMKOPWCTOBYE BUCOKOK/TACHUI email-MapKeTuHr Ta eqpeKTuB-
Hi Mporpamun NoANBHOCTI, TAaKOXX BiH NMepemir y roHui paHaris
Ha Facebook, HabpaBswm 1,5 MnH nankis.

The Luxury Collection BukopuctoBye nnatdopmy Star-
wood gnAa Toro, wob HagaBaTh NMOTEHUIMHUM roCTAM iHgop-
Madito Npo CBOI roTeni Ha AeB’ATU MoBax. JToKanbHUA KOHTEHT
3aCHOBaHWA Ha BPaXkeHHAX BigoMux 6rorepis i micueBux
aBTOpUTETIB, a KaHan B YouTube — oanH 3 Ton-10 3 TWX, WO
Hanbinbl 4acTo nepernAfalTbCA cepen A0CNIAKYBaHUX
6peHaiB..

Bpenn Four Seasons Big3HauMBCcA 3anycKOM OpuriHasb-
HOro MPOEeKTY nif Has3Bol «HeaBu4arHi BpadkeHHA», AKWI
NPOMOHYE UikaBy Ta MOCTINHO OHOBJOBaHY iHhopMauito Npo
HaMpPiI3HOMaHITHILI HANPAMKK Ta AeCTuHaLji, B AKUX npeacTa-
BIEHi roTeni mepexi. 3a 4ONOMOrolo BiA€O 1 Pi3HMX BiAXKeTIB
roCTi MOXYTb AOCNIAXYBaTWN MEBHi perioHn, AKi iX UikaBnATb;
nepernAfaT KOHTEHT, CTBOPEHWI CamMMMK CniBPOGIiTHUKaMM
abo rocTAMU roTento; BUBYaTH iH(hopMaLito, NpeacTaBneHy B
iHTEPaKTUBHOMY Ny TiBHUKY.

Four Seasons akTVBHO BMKOPUCTOBYE KHOMKY «Pin It» i
peknamye Pinterest y cBoin poscunui 1 Ha canTi. Lle nepwa
Mepexa rotenis, AKa BNpoBaauna «niHn» Micub — (PyHKLU;tO,
Lo [03BONAE po3milyysaTh MiHW Ha mani. TakoX 4ocuTb ycni-
WHMI npoginb Four Seasons Bridal B Pinterest, Wwo HanexxuTb
6peHay Ta opieHToBaHUM Ha ManbyTHi noapyxoka. OgHa 3
npoBefeHVX BecinbHUX kKamnaHiv, Pin Your Wedding Colour
Palette, 36inbwmna KinbkicTb couianbHUX NocunaHb Ha cant
Four Seasons Ha 60%. NicnA cTBopeHHA akkayHTa B Pinterest
cavT Four Seasons oTpumaB BeNM4e3HUIA MPUNInB Tpadiky:
cepefHA KinbKicTb BiABiAyBaYiB Ha AeHb 3pocna Ha 1000%, a
yncno Knikie 3 Pinterest — Ha 1700% [9].

5. BUcHoBKMU

lMpoaHanidyBaBwN MNOBEAIHKY KOPUCTYBayiB, MOXHa
CTBepA>KyBaTW, WO y NEePCneKTUBi HOBUIA TpeHa y cchepi 6po-
HIOBAHHA 6yde MaTu HasBYy «CMOHTaHHI MaHAPiBHUKW».
TepmiHoBe 6pOHIOBaAHHA 3 MOBINMBHUX MPUCTPOIB AOMOMOXE
rotenAM nNiaBuLLYyBaTK CBOO MonynApHicTb. Digital-puHok anA
roTefnibHOro 6i3Hecy € HeBiA'EMHUM IHCTPYMEHTOM Ta 4acTu-
HOIO LjiNicHOI MapKeTUHIroBoi cTparterii.

Ha cbOoroAHilWHin feHb Y4iTKO NPOCTEeXYETbCA TeHAEHLiA
Hanbynosu Hap ctaHpapTHumK digital-nocnyramu. Lle Hop-
MasibHO, OCKiNbKM TEXHONOrIi MPUCKOPIOIOTLCA, @ NOTPIGHMX
paxiBuiB bGinblwe He cTae. |geanbHUM BapiaHTOM Takoi Au-
Bepcudikaii NOBMHHA CTaTu CUCTEMHICTb. [MporHoaun caxie-
LiB CNpAMOBAaHI Ha akLeHTyaLii yBarn BfacHUKIB rotenis Ha
iHTeHcudikauito nonynApuaauii rotento 3acobamu digital.
[y>Ke BaXNMBUM BMAAETLCA Y AAHOMY KOHTEKCTI, W06 yK-
paiHCbKi roTenbepn Ha3gorHany NPOCYHYTUX 3axiaAHMX Koner
AK LWOAO PiBHA CepBicy, TakK i WoA0 BUKOPUCTAHHA TEXHOO-
rii y cesoemy 6i3Heci. BapTo 3BepHyTU yBary Ha TeHZAeHUii
TPOXW paHille, HiXX KOHKYpeHTU. Lle, B cBOIO Yepry, npuHece
roTento MOBHE 3aBaHTaXXEHHA Ta WKBan MO3UTUBHUX
BiAryKiB.



[oTenbHuN digital-MapkeTUHr NOBMHEH NepeTBOpPUTUCA Ha
KOMIMIEKC Pi3HOCMPAMOBAHUX CKNAaA0BMX: FMNGOKe BUBYEHHA

MOXJIMBUX CErMeHTIB ayaMTOopii; 3aHYpeHHA CniBpob6iTHUKIB
roTento B UMpoBY KOMYHIKaLito 3 rocTem; opraHizauito B3ae-
MOAji 3 rocTeM NiCnA BUCENEHHA.
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